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About Campaign Builder

e-Dialog Campaign Builder™ provides a comprehensive campaign management solution that enables
you to create and send highly relevant e-mails: easy configuration and set-up, powerful custom
publishing tools, seamless audience selection, and superior proofing functionality.

Campaign Structure

Campaign Builder uses a three-tiered campaign structure:
Campaigns
Campaigns contain mailings.
Mailings
Mailings contain cells and always belong to one campaign. By cloning
and editing mailings, you can ensure that all mailings within a campaign
maintain the same look and feel.
Cells

Cells are where e-mails are configured. Audiences, content,
links, symbols, proofing, and deployment all happen within a
cell. Each cell belongs to a single mailing and a single
campaign.

Once a cell has been mailed, it cannot be modified and
reused. Instead, create a clone (identical copy) of the cell,
make modifications, and mail the new cell.

This three-tiered campaign structure allows you to:
Organize and separate automated campaigns that have hundreds of mailings and cells
Clone mailings and/or cells for ongoing campaigns

Process Overview

Although Campaign Builder offers flexibility in the campaign building process, you generally follow a
step-by-step process that includes the following:

1 Create a Campaign (on page 25).
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2 Create Mailings within a Campaign (on page 29).
3 Create Cells within a Mailing (on page 31).
You use the tabs in Campaign Builder to complete each of the following steps to create cells.
a) Configure Cells (on page 35). (Configuration Tab)
b) Define the Target Audience (on page 45) for a cell. (Audience Tab))
c) Create Content (on page 55) for a cell. (Content Tab)
d) Modify Links and Set Up Reporting Options (on page 71) (Links Tab)
e) Define Dynamic Content to Merge (on page 75) into a cell, including rules that specify what
content to merge in what circumstances. (Symbols Tab)

f) Create the Audience Export File (on page 89), which is the data file that includes the list of
e-mail recipients for a cell. (Export Tab)

g) Proof the e-mails (on page 95) that include sample audience and merged content. In this step,
you send live proofs of e-mails to internal and external proofers. (Proof Tab)

Send the Final e-mail (on page 107). (Execute Tab)

About This Release

Campaign Builder 7.0 contains the following new features:
" Grid Publisher

e-Dialog Grid Publisher™ helps you manage the organization of complex mailing setups.
Conceptually, a grid is table-driven logic that is more powerful than a String Case or Content Case
symbol and much easier to manage than the IF-THEN-ELSE logic in custom symbols. More
information.

Quick Test

e-Dialog Quick Test™ provides the means to quickly and easily test audience response to a cell
by sending several different test versions of the cell to small test audiences and acting on the
results. A version of a cell consists of a set of one or more symbols: strings and/or content
objects. When you have enough test results to choose the "winning" version of the cell, you can
mail that version to the remainder of the full audience, knowing that you have sent the most
relevant, actionable message possible, maximizing your email marketing revenue.

Note: These features are not supported in Campaign Builder 6. If you open a Quick Test or Grid cell,
Campaign Builder returns the message "This cell is only supported under Precision Central 7.0'". Click
OK to return to the campaign list.

System Requirements

Precision Central 7.0 requires:
" Microsoft Windows or Apple Macintosh OS X*
Adobe Flash Player 9.0.28 or newer
Adobe Flash Player is required only for Insight Builder, User Management, Precision Dashboard
and Data Director.
One of the following Web browsers:
§ Intemet Explorer 7 (http://www.microsoft.com/downloads/) on Windows
§  Firefox 3 (http://www.mozilla.com/en-US/firefox/) on Windows and Macintosh OS X*
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* The middle scroll button of a Macintosh mouse may not work consistently in Precision Central 7.0.
This is a known issue in Adobe Flash Player.

Customization for Your Organization

e-Dialog configures Precision Central applications to meet your organization's specific preferences.
Also, to accommodate the different access needs of individual users, e-Dialog sets up individual
profiles based on user name. Your Professional Services Account Team helps to configure these
preferences during your initial set-up process.

For example, your organization may want to provide certain employees with the ability to upload new
audiences and assign these audiences to new users. On the other hand, others may only have the
ability to upload a new audience solely for their own use. Or, some employees may not be able to
send final e-mails, while other are allowed to do so.

Note: As a result of the modular approach, some of the functionality described in this document may
not apply to you.

Starting Campaign Builder

To start Campaign Builder:
1 Log in to Precision Central.
2 Select Campaign Management > Campaign Builder.

You can make Campaign Builder your default Precision Central application. See Setting Your Default
Application in Introducing Precision Central 7.0 for instructions on specifying which application
appears when you log in to Precision Central.

Navigating in Campaign Builder

Note: Do not use the browser's Back button to navigate in Campaign Builder, because you may lose
information when going from one screen to another. Instead, use the bread crumb navigation and tab
navigation.

Bread Crumb Navigation

At the top of each screen in Campaign Builder, there are links that indicate the current page's position
relative to the Campaign List page. These links provide "bread crumbs" that let you easily return to a
previous page or step. Angle brackets separate pages. For example:

To return to an earlier page, click the page title.

Tab Navigation

When you are working on cells, Campaign Builder provides tabs that correspond to the steps to
create a cell. Before you complete any of the steps, the tabs appear like this:

ConfEgurabon
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Dark blue indicates the currently selected tab. When you complete each step, the stripes are replaced
with light blue and a check mark appears in the tab. When you have completed all the steps, the tabs
appear like this:

ﬁ o ' v Lo ' v Lo

Setting Date/Time Preferences

To specify the way the date and time appear in Campaign Builder:
1 In the upper right corner of the screen, click User Profile.

2 In the Campaign Builder Preferences section, choose a time zone from the CB Default Timezone
drop-down.

The list of time zones includes those supported by Microsoft Windows.
3 Choose the date format from the CB Date Format drop-down:

English {Canadian)
English {UK)

English (Australian)
English{Mew Zealand)
French (Standard)
German (Standard)
Italian (Standard)
Portuguese (Standard)
Swedish

4  Click Save Profile.

-12-



Working with Campaigns, Mailings,
and Cells

In This Chapter

Viewing a List of Campaigns..........ccevrmmmrmrriinnncsinmennnnns 13
Viewing a List of Mailings........ccevvvmmimmmmeiminnsnsssssssnssnsnnnnns 14
Viewing a List of Cells .....ccccccrmiriiiiiciimmrrn e 15
Searching for Campaigns, Mailings, or Cells ................. 17
Opening HEMS ... e 19
Restricting Visible Campaigns ...........ccccimmmmnnrinnniciinnens 22

Viewing a List of Campaigns

The default screen in Campaign Builder displays a list of campaigns.

Campaign Builder

Search Show Search

[ New Campaign ] [ View All Campaigns ]

Drop Date (US/Eastem)

|U1 DapWelcome and B.. @ 4 Mailings

|
| Avmcampaign @ 4Mailings |
|AliciaTest @ 0 Mailings |
|AIic’|aTest E 1Mailing ‘
|AnnaTest E 1Mailing ‘
|Art's House of Testi... ® 3 Mailings ‘
Control or Column Description
Show Search Displays the panel to filter the list of campaigns

according to search criteria. See Searching for
Campaigns, Mailings, and Cells (on page 17)

[ New Campaign | Creates a new campaign. See Create a Campaign (on
page 25) for detailed instructions.
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[ View All Campaigns ] Displays a list of all campaigns in the database.

Campaigns Click a campaign name to open the Campaign Setup
Screen (on page 26).

Mailings Displays the total number of mailings in the campaign.
Click the plus sign to display a list of mailings (on page
14).

Cells Displays the total number of cells in a mailing (visible

only when you expand a mailing.

Drop Date (time zone) Date and time on which a mailing was sent or is
scheduled to be sent (visible only when you expand a
mailing as described in Expanding and Collapsing ltems)

Viewing a List of Mailings

To view a list of mailings:

In a list of campaigns (on page 13), click the plus sign to expand a campaign, producing a list that
includes Clone and Delete controls.

| Mailings | Drop Date (USfEastern)
Documentation Test =
Campaign Id:51210174 |Grid Test Wailing 01 B 4 Cells Mar 17, 2009 5:34 PI
|Quick Test ailing B 4 Cells Feb 24, 2009 2:29 FI
|QuickTest Mailing0.. @ 1 Cell Feb 24, 2009 3:25 PM |
[standard Test Cells B 2 Cells Mar 23, 2009 10:54 AM
[[Cione OF Mailing ID... @ 1 Cell Mar 23, 2009 10:54 Al

You can click a plus sign to view a list of cells (on page 15) within a mailing.

-14 -
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In a list of campaigns (on page 13), click the name of the campaign. The Campaign Setup (on
page 26) screen includes a list of mailings that includes the cell identifier and drop date.

" !

Home = Campaign: Documentation Test
Campaign: Documentation Test

Campaign Setup

* required field

Campaign |Documentation Test
Mame *

Description

[Save Campaign ] [Add A Mailing ] [ Delete Campaign ]

Mailing FELD FJ EFEEfim
Grid Test Mailing 01 # 4 Cells

Quick Test Mailing H 4 Cells

Quick Test Mailing O... & 1 Cell

Standard Test Cells [ 2 Cells

[Clone OF Mailing I1D... & 1 Cell

L™ )

You can click a plus sign to view a list of cells (on page 15) within a mailing.

Viewing a List of Cells

Lists of cells include Edit, Clone, Preview, and Delete controls. To view a list of cells:

-15 -
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In a list of mailings (on page 14), click the plus sign to expand a mailing, producing a list of cells
that includes the cell identifier, cell status, and drop date.

|Ce|l ID |E:tat|.|5 |Drc|p Date (US/Eastern)
StandardTestCells [ Clone OF Smbols | 135658 Mar 23,2009 5:54 Pyt | [ HEETXE) [*oSSTEYen]) [ATEnyen) ey
Add a Cell
Symbols Demonstratio... | 1325578 ORI RN YUMNES Edic cell [i® lone cell [iEY Preview cell |2 Delet= cell |

Click a cell name or Edit Cell to open the cell. Campaign Builder opens to the Configuration Tab
(on page 35).

In a list of mailings (on page 14), click the name of a mailing. The Mailing Setup screen (on page
29) includes a list of mailings that includes the cell identifier, cell status, and drop date.

Home = Campaign: Documentation Test = Mailing: Standard Test Cells

Mailing: Standard Test Cells Mailing Id: 61222014

Mailing Setup

* required field

Mailing Name * [standard Test Cells

Mailing Type * | standard b

Description

The description will not appear in your mailings

Categories Team Mailing Type test test? test3
| Mone Selected _V| MNone Selected _V| | None Selected _v| ’Ene Selected _v| ’Ene Selected v

[ Save ] [ Clona ] [ Add A Cell ] [ Delate ]

Cell ID Status Drop Date (US/Eastern) |

Clone OF Symbols Dema 1325582 |Setup  |Mar 23, 2000 5:54 PM | [ f=ten] [=TErr=ml
Symbols Demonstration 1325573 | Setup Mar 23, 2009 10:54 aM | [CHETTR] [TAEFEET=a

Click a cell name or Edit Cell to open the cell. Campaign Builder opens to the Configuration Tab
(on page 35).

-16 -
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Searching for Campaigns, Mailings, or Cells

When viewing a list of campaigns, you can search for campaigns, mailings, or cells. You can combine
the search functions except that searching for an item by identifier overrides the time period and type
criteria. If you do not get the results you expected, ensure that you selected the correct item type, that
the date range is valid, and that the name or ID is entered properly.

" !

Campaign Builder

Search Hide Search

From: |Feb v | |10 v||2009 V|
To: ||"!'|E|'y’ v||]_]_ V||2|:||:|9 1"""|

Type: () Campaign & Mailing ) Cell (limit 100)

=]

Mame: | |

1D: | |

=)

When searching for campaigns, clearing the search fields and clicking Search does not display the
default campaign list. Use the View All Campaigns button to return to the original view.

Searching by Time Period

To find items added within a certain time period by Name, specify a From date and a To date and
click Search.

From 1,0 w16 v/ 2008 |
To |SEF|- v||14 VHEUDE‘ V|

H September - 2008 H The From and To qate fieIds' include calendar 9optrols.
SMTWTES Click the calendar icon to display a calendar similar to

the one shown here.

311 2 3 4 5 6

7 8 9 10 11 12 13 To navigate to another month, click the left or right arrow
14 15 16 17 18 19 20 next to the month's name.

2122 23 24 325 26 27 Click the day that you want to appear in the From or To
2829 301 2 3 4 field.

56 F 8 9 10 11

-17 -
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Searching by Type
In the Campaign List screen select the type of item you wish to find.

Type @ campaign O Mailing O Cell (limit 100)

Searching by Name or Identifier
To search for a specific item, enter the Name and/or ID (identifier number).

Name
D

The name search is case-insensitive and matches partial strings. For example, searching for AS
returns names that include "as," such as "Master" and "Season." Searching by identifier overrides the
time period and type criteria. If the Name and ID conflict, the search result set is empty.

Searching by Cell Status

You can find cells by their current status. For example, you can look for cells that are currently
mailing.

Search
From: | may [w| | 10 [w] | 2009 || =]
To: | aug (w| |8 [w||2009 [+|[75]
Type: () Campaign ) Mailing (& Cell {limit 100)
Name:
ID:
Cell Status: | ygne Selected .
I MNone Selected
[ Search ] Setup
Failed
LProofed
__ _mMailing i
[ New Campaign ] [ Mailed ]

Select Cell as the Type, select the status from the Cell Status drop-down, and then click Search.
Note: If you select Campaign or Mailing as the Type, Campaign Builder ignores the Cell Status value.

When you search for cells whose status is Mailing, Campaign Builder displays information about the
cell, including the number and percentage of e-mails that have been merged and mailed.

-18 -
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Add Date (US/Eastern) |[Status

test test D90G16

test 20090623 |Jun 20, 2009 11:52 AM

Status: Mailing

200000 Merged
Q6/23/09 11:.07am-
11:09am

100% complete

The status indicators for a currently mailing cell are color-coded as follows:

" Gray - Action is complete
Green - Action is in process
The text "(est)" indicates that the completion time is estimated.
Teal - Action is pending

A merger can be pending when the export status is not "SUCCESS" or when no rows have been
merged yet. The mailing is pending when the merger is pending or in process, but before any

e-mail is sent.

Campaign Name

Mailing Name | Cell Hame

Add Date (USi/Eastern) | Status

test

test 090616

test 20090623 |Jun 20 2009 01:00 AM

Status: Mailing

Merger  [Mailer |

Opening ltems

To open a campaign, mailing, or cell click its name.

Opening campaigns

To open a campaign:

1 Go to the Campaign List page.
2 Click the campaign name to open.
For example, click Welcome to open the following campaign:

Welcome

[+ 2 Mailings

-19 -
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Campaign Builder opens the Campaign Setup dialog. Existing mailings are listed at the bottom of
the dialog.

M Camnaion List > Campaign: Welgome
Campaign: Welcome

!

* required field

campalgn  |welcome
Mamie *

Description  Mailed monthly to welcome new membars

[S—'lve Campasgn ] [Md A Mailing ] [Deletl: Campaign ]

Do Dafi

SEAEIT )

|FBbWBIcume H 1Cel

|Jan'|.l'||Elr.Dme M 1 Call

Opening mailings
To open a mailing:
1 Open the campaign that contains the mailing.
2 Click the name of the mailing to open.
For example, click Feb Welcome to open the February Welcome mailing:

Mailing CellID
Feb Welcome [ 1 Cell
Jan Welcome = 1 Cell

-20 -
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Campaign Builder opens the Mailing Setup dialog. Existing cells are listed at the bottom of the

dialog.

Mailing Setup

Mailing MName *

Mailing Type *

Description

Categories

Home = Campaign: Documentation Test = Mailing: Standard Test Cells

Mailing: Standard Test Cells Mailing Id: 61222014

* required field

|Star1|:|ar|:| Test Cells

Standard s

The description will not appear in your mailings

Team Mailing Type test test? test3
| Mone Selected ,V| MNone Selected ,V| | None Selected ,v| ’Ene Selected ,v| ’Ene Selected v

[ Save ] [ Clona ] [ Add A Cell ] [ Delate ]

|CelllID  |Status  |Drop Date (US/Eastern) |

Clone OF Symbols Dema 1325582 |Setup  |Mar 23, 2000 5:54 PM | [ f=ten] [=TErr=ml
Symbols Demonstration 1325573 | Setup Mar 23, 2009 10:54 aM | [CHETTR] [TAEFEET=a

Opening cells

To open a cell:

1 Open the mailing that contains the cell.
2 Click the name of the cell to open it.
For example, to open the February Welcome cell, click Feb Welcome:

Cell ID Status  Drop Date (U

Feb
Welcome

Feb 1,
00000 |Mailed |2009 5:00 | T EEINER] ["AENen CAIEYTE] CRETTY
AM
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Campaign Builder opens the Configuration: Cell dlalog to the Configuration Tab.

[ Homa = Camppign: [oour=srkation Test > Mailiog met Waling > Call; Version 5: T
Configuration: Cell: Version 3: Tost 01 Cell Id: 395

B 5570 ) 0 B

Bmsic Sethings Advanced S=ttings
= regored held © required ield
Ststus Seho Redireck DHS * [ 2efaudt edinlog.com |
Cell Manse * |'\.-u:.|m1 5 Test Cell AL £ wian
T N Selbclad W
Deteriptien “| o mm,,. [ :
0 3e
=] {0 Both Fersistent and Sassion Cookae

) Tarpet Dornan Cooles

Categories Gm-up 1 rﬁp 2 Froject 1D IGl_u.p 4 i 5
) (s ] (o b9 [ 2] |M—.v| error e
] [ L Hotiicat [usera plecam |
I .vl i ] | mona (Enbir el el eesses a5 coa-sepmated Fet]

Subjen * |_5|.H-_ Ng-ﬂ.;_g:ﬂs |m:bu||n-dmﬁ.mm |

(Ested grrad i espes a8 Ditreg - s ated b))

Heker QUewss ® | a5k pae mgyr v

Quoted Hame * [ QuaTeo_ ]

Iy amd {:;:u Cefauk ) Custermn
From nﬁrun fie o Feedar sk [igs
omsbatse-dialog.com e UEL Redirect  [og
I' I Eupiralios *
Durys Mo gublication

Content Formats [ | Text
WL | WL Optional Headers

[Multi-pan a] N Freference
Unzeb  Ungub Temglate v
L. WS | T N AT —————

Unizub fink O )
omakata.e-dialog.oom - Web Annlytics [0,

Stemg
Farward-to-s- Im(—
-to-a- [hiese 5]
Al il 18 [risdal baimplate o lsvald s sl ®

chaiuied Oate [ ][5 9] (503 91 72 -5 ] 9]
(LR T

Quick Test femovane Guck Test
o

Restricting Visible Campaigns
You can restrict visibility of a campaign so that only some users can search for and see the campaign.

To set campaign level search permission:
1 Start Campaign Builder.
2 Open a campaign.
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3 On the Campaign Setup page, click Show in the Permissions bar.

[

Home > Campaign: demo

Campaign: demo

Campaign Setup

* required field

Campaign |demo
Name *

Description

( save campaign | [ Add A Mailing | [ Delete Campaign ]

Permissions

Mailing Cell 1D

anne grid publishing [F 2 Cells

r)

L™ 4

4 Select the users that you don't want to be able to see the campaign by clicking 3. the check box
next to their name.
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If the list of users is very long, click a letter to the left of the list of users to navigate quicklyto
users whose last name begins with that letter.

Permissions

User Select All Users Users with no permission Clear all
Permissions: L1 =arii weraten [..n.] demouserl0 demouserl0
[] ddtester dd demouseril demouseril
[] Demo Demo demouserl2 demouserl2
[] demo demo

demouserld demouserld
demouserll demouserll
demouseri2 demouseri2 |
[] demouseris demouserls

Il]
=

[] demouserid demouserid
[] demouserls demouserls
[] demouserit demouserls
[] demouseria demouseri
[] demouser? demouserZ
[] demouser3 demouser3
[] demouserd demouserd

[ ] demousers demousers
[] demousers demousers
[] demouser? demaouser?

ME® ECsCAnAOBOZZrRu-InTMmOan@EE@

[ demousers demousers [v]

[save ]

5 Click Save.
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In This Chapter

Campaign Setup SCreen .......ccccceeeeeeerrressssssssssssss s
Creating @ Campaign.......ccouuccenmmrrrrininnsssnmsrre s ssssssnnees
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Campaign Setup Screen

The Campaign Setup screen appears as follows:

"

Home = Campaign: Documentation Test

Campaign: Documentation Test

Campaign Setup

* required field

Campaign |Documentation Test
Mame *

Description

( save Campaign | [ Add A Mailing | [ Delete Campaign |

Mailing Cell ID
Grid Test Mailing 01 & 4 Cells

Quick Test Mailing & 4 Cells

Quick Test Mailing O... = 1Cell

Standard Test Cells [ 2 Cells

[Clone OF Mailing I1D... = 1Cell

L™ )

* Indicates a required field.

Creating a Campaign

The first step in using Campaign Builder is to create a campaign.
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1 On the Campaign List screen click New Campaign.
The Campaign Setup Screen (on page 26) appears.
2 Enter the Campaign Name.
This name is required. It identifies the campaign and appears on the Campaign List screen.
3 Enter a Description.
The description appears when you view a campaign. It is not required.
4 Click Save Campaign.
If you are adding a new campaign, you cannot add mailings until you click Save Campaign.

The next step is to Create Mailings within a Campaign (on page 29).
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Create Mailings within a Campaign

In This Chapter

Mailing Setup Screen..........cccovvrmiiiiiiccie e 29
Creating a Mailing ......ccccocmmmmriiiniciimrrr s 29

Mailing Setup Screen

The Mailing Setup Screen appears as follows:

Home = Campaign: Documentation Test = Mailing: Standard Test Cells

Mailing: Standard Test Cells Mailing Id: 61222014

Mailing Setup

* required field

Mailing Name * [standard Test Cells

Mailing Type * | standard b

Description

The description will not appear in your mailings

Categories Team Mailing Type test test? test3
|Nu-r|e Selected v| None Selected V| | None Selected v| ’Ene Selected v| ’Ene Selected v

[ Save ] [ Clona ] [ Add A Cell ] [ Delate ]

Cell ID Status Drop Date (US/Eastern) |

| | Clone OF Symbals Demao 1325582 (Setup | Mar 23, 2000 5:54 PM | [ (=aee] [ LErnEr=a]
| |symbols Demanstration 1325573 | Setup Mar 23, 2009 10:54 aM | [CHETTR] [TAEFEET=a

* Indicates a required field.

Creating a Mailing

When you have created a campaign, you then create mailings within the campaign.
1 On the Campaign: campaign name screen, click Add a Mailing.

The Mailing Setup Screen (on page 29) appears. The name of the mailing that you are working on
appears after Mailing: .

2 Enter the Mailing Name.
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This name is required. It identifies the mailing and appears in reports.

When naming your mailings, be descriptive and use consistent naming conventions across
mailings so that you can easily identify them in eReports. For example, a retailer sending out
weekly product promotion notifications might want to use "Weekly Newsletter - MP3 10% off" one
week and "Weekly Promotion - Computers" the next week instead of the less descriptive "Weekly
Promotion" across all such mailings.

3 Select the Mailing Type.

The Mailing Types are Standard and Insight Trigger. A standard mailing can contain only standard
cells. Insight Trigger mailings automatically send e-mail to a dynamically generated audience list
on a user-defined schedule. See Working With Insight Triggers for more information.

Mailing Type is a required field. You cannot change it after the mailing is saved.
4  Enter a Description for the mailing
5 Select the Categories to use.

Categories allow you to assign attributes to mailings so that you can easily examine the relative
performance of various types of mailings in eReports. Campaign Builder supports up to five
categories.

Categories are created by e-Dialog for your organization's specific needs. For example, you might
use a category called Type that includes Promotion, Newsletter, Press Release, and Seminar
Invitation.

While creating a mailing, you assign a selection from one or more of the categories to that
campaign. You can select only one value for each category.

6 Click Save.
If you are adding a new mailing, you cannot add cells until you click Save.

The next step is to Create Cells within a Mailing (on page 31).
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In This Chapter
Creating a Cell.......ccooocmiiiiiiicerr e 31
Viewing the Status of a Cell...........cccovivmriiiiiiccciieennee, 32

Creating a Cell

When you have created a mailing, you then create cells within that mailing. On the Mailing: mailing
name screen, click Add A Cell. When you are working on cells, Campaign Builder provides tabs that
correspond to the steps to create a cell. Before you complete any of the steps, the tabs appear like
this:

Confgurabon /

Dark blue indicates the currently selected tab. When you complete each step, the stripes are replaced
with light blue and a check mark appears in the tab. When you have completed all the steps, the tabs
appear like this:

ii o € 2 2 S 2 2

Each tab is described in a separate section of this document:

Tab Action

Configure Cells (on page 35)

Define the Target Audience (on page 45)

Create Content (on page 55)

Modify Links and Set Up Reporting Options (on page
71)

Define Dynamic Content to Merge (on page 75)

Create the Audience Export File (on page 89)

Proof the e-mails (on page 95)

Send the Final e-mail (on page 107)
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Notes

" For the most part, the tabs are intended to be used in order from left to right, but this is not a
strict requirement. For example, once you have saved the Configuration tab, you can open the
Audience, Content, Links, and Symbols tabs in any order.

Some tabs are unavailable until you have saved other tabs. For example, you cannot access the
Proof and Execute tabs until you have completed the Export tab.

Once a cell has been executed (mailed), it cannot be modified and reused. Instead, create a clone

(identical copy) of the cell, make modifications, and mail the new cell.
e-Dialog recommends using separate mailings for Quick Test cells.

Viewing the Status of a Cell

You can quickly check the status of a cell.
1 Go to the Mailing: mailing name page.
2 Locate the cell whose status you want and look at the value in the Status column.

The possible values for Status are the following:

Status Description
New Still in the process of being created.
Proof Mailing Has been submitted to the Proof recipients for review and is in

the process of mailing. You cannot edit the cell again until the
proofs have completed mailing.

Proof Mailed Proofs have been sent to the Proof recipients. If you edit the cell
at or beyond the Proofing status, you must re-send the mailing to
the Proof list for approval. If there are no further changes, you are
ready to send the mailing.

Scheduled Has been approved by the Proofing list and marked as "OK to
Send." This mailing is in queue for delivery at the drop date/time
you specified. If you specified the drop date/time as the current
time, the mailing is in the Scheduled status for a brief time.

Mailing In the process of being sent by e-Dialog's mail servers. This
happens when:
§ Sending the campaign immediately by setting the drop
date/time to the current time. In this case, the campaign
begins mailing when you click OK to Send.

§ The drop date/time is reached for mailings scheduled in
the future.

Mailed Has been completely sent. Once mailed, you can perform no
further actions. This campaign becomes view-only. At this point,
a report on the mailing is available in eReports.

On Hold There is an issue with this campaign, which could be related to
errors in content or configuration issues.

Cancel Requested Has been slated for cancellation. It typically takes less than five
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minutes for the system to cancel the mailing and to give it a
Canceled status.

Canceled

Has been canceled. Once canceled, the mailing becomes
view-only and cannot be rescheduled. However, you can clone
the campaign to use its content again.

Quick Test Processing

The e-mail engine is configuring test cells, splitting the export file,
and/or building file samples for the newly created cells.

Phase 1 Complete

The Quick Test is ready to send the chosen version to the
remainder of the audience.

Quick Test Finished

The Quick Test has finished. (Applies to master cell only.) The
status of the "winning" version (cloned cell) changes from Setup
to Mailing to Mailed.

Quick Test Failed

There was an unexpected error, most likely in the merge process.
Contact support.

-33-






Configure Cells

In This Chapter

Configuration Tab.......cccccciiriiciii s 35
Basic Settings .....cccoccirmriiiiicir e 36
Advanced Settings ........cccvvmmrmriinnc 40

Configuration Tab

To create a cell, you provide both Basic and Advanced configuration information for the cell in the
Configuration Tab.

'E = Campaige Dpcy—enkation Test = Mailing: Cuick Tert Maling > Call: Version 5: Tt G
Configuration: Cell: Version 3: Test Cell01  Cell Id: 395

B e R

Basic Seftings Advanced Settings
= pegered held ® reguired held
Status Setuo Redireck DNS * [ Sefadt edinkog.com |
Cell Maine * |'\.-u:.mn i Test Celll 1 & sion Ijl

Track -

Duscription | | g :—:m Cosice :

=] (7} Both Fersistest and Sassion Cockie
Taraet Do 5
Categories Groep 1 |q_p2 m_m IM_ O e
[ bz 'l o] [ mane | ['mm: v| Ervor  [yzerlgeamplecom |

%ﬂ_ _'I&L-!_ Graup 9 Nodillic ation *
] o | o | B | B vl dol e s AF Comdnad S e b))
|

Subjest © [_su8 Client  [emsnennfe-d LEEN
I'—_ Netification © l -k l

(Estes gl sl esses a8 csvera-sepiated bst]

Heker QUewss ® | a5k pae mgyr v

Quoted Manwe * |_mmu-_ |

Iy amd E:u Cefnul () Custom
From nﬁrun lp |u_ Feedar ik ~ E
[ emateta.e-dialog.com ] L?Hurglm ]
upiralines
Content Formats [ =| Text Durys Hionm puablication

[Fmee i Woa Optional Headers
[Multi-pan a] N Freference

Unseb  Ungob Temglate =
Hana - Faaky g 0¥ maliuited by Prpndeiag

Unizub fink O )
omakata.e-dialog.oom - Web Annlytics [0, -

Sime
Farward-to-s- Im(—
-to-a- [hiese 5]

s P b [l Daraplate slaald e il ®

scheduled Oate * [War )| [22 o] [2000 ) 12_J<[55_ | (o [l =)
Ut

Quick Test femovane Guck Test
o

* Indicates a required field.
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Basic Settings

Basic Settings

Status

Cell Name *

Description

Categories

Subject *

Quoted Name *

Reply and
From Address *

Content Formats

Unsub

Forward-to-a-
Friend

Scheduled Date *

* required field
Proofs Sent

gt

Group 1 ___group 2 Pru:qun:.'t_ I Group4
Mone ™| | None [»] | None | %] None |
GroupS  Group6  Group7  Groupd
Mone || | None *| | None ™| | None |
Group 9

Mone el

_SUBIECT__
_QUOTED__

{(®) Default ) Custom

alu @

cmsheta.e-dialog.com v
Text 2| Text

HTML | HTML

Multi-Part [+ Mo Preference

Unsub Template o

Mone A

Unzub link DNS * -
e-dialog.com »

Mone v
Which Forward to Friend template should be used?

Mar v [31[v] [2000 [+ [03 |:[38 |[pm [+] )
Us/Eastern

Setting

Description

Status

Indicates the status of the cell with respect to live proofing
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and mailing (read-only).

" Setup - In the process of setting up the cell.
Lproofed - L Proof has been sent.
Lproof Mailing - L Proof is in the process of being sent.
Mailed - Final e-mail has been sent.
Mailing - Final e-mail is in the process of being sent.
Quick Test Processing - The back end is configuring

test cells, splitting the export file, and/or building file
samples for the newly created cells

Phase 1 Complete - The initial quick test has been
processed, and is ready to send the chosen version to
the remainder of the audience

Quick Test Finished - Processing has finished and the
quick test is complete

Quick Test Failed - There was an unexpected error,
which most likely means there was a problem with the
merger about which you should contact support

Cell Name * The cell name appears in lists and reports but does not
appear in any part of a mailing sent to an audience. Cell
names cannot contain a pound sign (#).

Description The cell description is for the benefit of other Campaign
Builder users and does not appear in reports or in any part
of a mailing sent to an audience.

Categories Categories (user-defined fields) allow you to assign a set of
attributes to a cell so that you can easily compare the
relative performance of cells and mailings in eReports.

Categories are created specifically for your organization's
needs. For example, you might use a category called Type
that includes Promotion, Newsletter, Press Release, and
Seminar Invitation.

While creating a mailing, you assign a selection from one or
more of the categories to that campaign. You can select
only one value for each category.

Subject * The subject of the e-mail message can be a string or a
symbol. Limit subject lines to fewer than 60 characters
because some e-mail clients may truncate the text after 60
characters. You can enter more than one subject line and
you can use symbols in the subject.

Note: Use the _DEBUG__ symbol to safely provide a legend
within the subject line to determine what a particular
message contains.

Example:

_DEBUG__Dear _FIRSTNAME _, Free Lunch!

All proofing rounds include the value of DEBUG, however,
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the final e-mail does not contain DEBUG. The merger
removes this value when the final e-mail is sent.

Quoted Name *

The quoted name is the text that appears next to the actual
e-mail address in the From: area of the delivered e-mail
header. It can be a string or a symbol. It identifies the
sender in a more general way than the actual e-mail
address. For example, in Microsoft Outlook 2003 a default
message header looks like this:

eDi al og Canpai gn Bui |l der [ noc@-di al og. conj

where eDi al og Canpai gn Bui | der is the quoted name.

Reply and From Address *

The reply and from address is the actual e-mail address in
the From: area of the delivered e-mail header. In other
words, if the reader of the message clicks the Reply button,
this is the address to which the reply is sent.

The reply and from address for your organization may be
integrated with the e-Dialog Response Management
function. Check with your account team to determine
whether or not this function is available to your
organization.

Content Formats

The Content Formats fields override the e-mail format
(MIME type) preferences stored in the master database for
all cell recipients. For example, you can choose to send a
Multi-Part message to all Text recipients who may have
upgraded to an HTML-compatible e-mail application. Do
not, however, choose to send an HTML-only message to
recipients with a text preference. The message would
appear as HTML code in a text-only e-mail client.

These fields do not guarantee that the message will be sent
in the specified format. The merger actually chooses the
format based on factors such as available content, domain
name, etc. that are not stored within the master database.

Unsub Template

The unsub template to send the user to when they click the
unsub link. Select a template from the drop-down control. If
you are unsure which template to use or need a new
template created, contact your e-Dialog Account Team.

Unsub link DNS

An unsubscribe link allows a recipient to click to a page to
opt-out from the e-mail subscription list. Choose the fully
qualified domain name to be used in your unsubscribe link
and automatically placed in your content at merge time.

Note: To adhere to e-Dialog's opt-out policies, you must
include an unsubscribe link in every e-mail you send.

For example, an Unsub link DNS value of
cnsbet a. e- di al og. comappears in the e-mail as:

htt p: //unsub. nynane. com r/ JFZ9I T/ QR RB0T/ CM XZE70/ L
TAHNV11HUAABRGVR
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The corresponding intrinsic symbol is _ UNSUBLI NK__.

Forward-to-a-Friend A forward-to-a-friend template allows an e-mail recipient to
easily forward the message to another person. Choose a
Forward to a Friend template from the drop-down control. If
you are unsure which template to use or need a new
template created, contact your e-Dialog account team.

The corresponding intrinsic symbolis FTFLI NK_ .

Scheduled Date * To schedule the mailing of a cell, select the date and time.
Note: This field appears in standard cells only.

A standard cell does not deploy automatically. You must
manually send the final e-mail (on page 107) by the
scheduled date/time. Otherwise, the cell automatically
resets itself to the current date/time the next time you
access it.

The date and time correspond to your preferences. See
Setting Date/Time Preferences (on page 12) for details.
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Advanced Settings
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Advanced Settings

Redirect DNS *

Goodmail

Conversion
Track

Error
Motification *

Client
Motification *

Meter Queue *
Feeder Risk *

URL Redirect
Expiration *

Optional Headers

Web Analytics
Mone

Query String

Quick Test

* required field

ga-redirect-1.eng.e-dialog.com [V]

(¥) Do not include tokens

() This is a standard mailing

{3 Thiz iz a transactional mailing
() Monetized Video Content

() Non-monetized Video Content

None Selected [V]
) Persistent Cockie
i) Session Cookie

() Both Persistent and Session
Cookie
) Target Domain Cookie

alu@e-dialog.com

{Enter email addresses as comma-separated list)

alu@e-dialog.com

{Enter email addresses as comma-separated list]
25k per hour [v]
Iu:uw[V]
S0

Days from publication

*only use if instructed by Enginearing

[

Activate Quick Test
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Setting

Description

Redirect DNS*

The drop-down menu contains a list of available domain names and
CNAMES (aliases) to use for URL redirection. Check with your
account team if you are unsure which one to use.

Also known as URL forwarding, domain redirection, and domain
forwarding, URL redirection is a technique for making a web page
available under multiple URLs. When an e-mail recipient clicks a
link within the cell content of the e-mail, the recipient's browser:

1 Transparently opens the Redirect DNS URL, passing reporting
information to e-Dialog.

2 Places an e-Dialog cookie on the reader's system (if enabled)
3 Opens the actual Web page associated with the link

A CNAME (canonical name) is a DNS record type that specifies an
alias of one name to another. Using a CNAME allows a message to
look more branded. For example, instead of

ezsi t edesi gner _deno. ed10. net , you might specify a CNAME
of ezsof t war e. Consult your account team for additional detail
about CNAMES and DNS.

Goodmail

Campaign Builder provides integration with Goodmail Systems
http://www.goodmailsystems.com/, a third-party service that
ensures that e-mail arrives in a recipient's in box, rather than being
treated as junk mail or filtered by spam filters. Contact your
account team for more information.

Conversion Track

Conversion Track is e-Dialog’s method for tracking the revenue
generated by a campaign. Conversion Track associates the
customer and mailing information from a mailing with transaction
information at the client site.

e-Dialog offers several types of conversion tracking. Contact your
account team to find out which types of conversion tracking are
enabled for your organization.

To choose a conversion tracking type:

1 Select the appropriate item from the drop-down menu.

2 Select the lifetime of the cookies placed by URL redirection
(see Redirect DNS above). A cookie is a block of text
information sent by a Web server to a Web client (usually a
browser) and then sent back unchanged by the client each time
it accesses that server.

Persistent Cookie - Sets a cookie with a specific lifetime
(number of days). The default value is one year.

Session Cookie - Set a cookie that is removed at the end of the
browser session.

Both Persistent and Session Cookie - Sets both types of
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cookies. The tracking code uses whichever one it finds.

Target Domain Cookie - Used when a client mails to multiple
brands for which there are CNAMES configured.

The redirect looks for the domain of the target URL and
attempts to set the cookies in that domain. This is not
configurable. Both session and persistent cookies are written.

Error Notification *

Enter the e-mail address(es) where mailing process error
notifications are sent. Delimit e-mail addresses with commas and

no spaces.

Client Notification *

Enter the e-mail address(es) where mailing process status and
success notifications are sent. Delimit e-mail addresses with
commas and no spaces.

For example, these notifications include:

" Proofs are mailed, sent after a proof round has been sent
Proofs are mailed for Final, sent after the proofs are sent during
a final round
All mail sent, last message in a job sent to the bursters
Processing complete, reporting data has been loaded
On demand refresh, eReport for that mailing has been
refreshed

Meter Queue *

You can use Meter Queues to regulate the delivery speed of one or
more mailings. The queue names indicate the maximum send rate
(number of messages deployed per hour). This allows you to
prevent your Web site from being overrun by responses from the
mailing. It also helps to avoid deliverability issues.

Meter queues are shared across all your mailings and cells. Thus,
sending more than one mailing on the same meter queue means
the mailings share the maximum send rate.

Notes
" Meters regulate the number of mailings per hour; they do not
guarantee that number.
A meter sends its messages all at once at the top of the hour. It
is not spread out across the hour.
If there are multiple audiences within a cell, the meter starts
mailing from the beginning of the export file, which corresponds
to the first audience, then works down the export file.
Proofs and seeds are not metered.
Once a metered mailing has begun, it cannot be changed
except in extreme circumstances.
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Meter queues do not work well with very small message sizes.

Feeder Risk *

The risk level determines what IP launches the message. A client
may already have a private IP, meaning that only their mail is
deployed from a particular IP address. Many clients share a
handful of IPs (a queue). New clients and risky mailings are
deployed from the B queue. Account teams should have direction
on which queue to use.

URL Redirect Expiration

This field specifies the number of days to keep the URL redirection
in effect (see URL Redirect above). The default is 90 days. You can
specify any amount up to 9999.

Optional Headers

This field is very rarely used. It provides a way to add information to
the full e-mail message header that is not displayed by default in
most e-mail client applications and thus not generally seen by
e-mail recipients.

Web Analytics

Select the web analytics package that you use to analyze your Web
site traffic. This causes the specified query string to be appended
to every URL in the cell content so that your Web site can pass it to
the analytics vendor.

You can optionally arrange to have e-Dialog track the Web site
traffic resulting from your cell content with the following vendors
analytics

Coremetrics (http://www.coremetrics.com/)
Omniture (http://www.omniture.com/)

Contact your account team for more information.

Quick Test

Configures the cell as a Quick Test as described in Configuring a
Quick Test Cell (on page 137).
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Define the Target Audience

In This Chapter

Audience Tab ... 45
Creating Audience Lists ........cccoecrmmriiinncissmennennnnssinnens 48
Selecting e-mail Recipients to Include............ccceeeennnee. 49
Setting Audience List Priority.........cccoomiiinicciimnnnnnnnnnees 50
Selecting e-mail Recipients to Exclude.............ccceeennne. 51
Preventing Sending e-mail to Wireless Devices............. 51
Preventing Sending e-mail to Duplicate Recipients....... 52

Preventing Sending e-mail to Unsubscribed Recipients 52
Preventing Sending e-mail to Undeliverable Addresses 53

Audience Tab

This section describes the Audience Tab for a standard cell. If you are creating an Insight Trigger cell,
see Insight Audience (on page 118).

When you have provided configuration information for a cell, you then define the target audience for
the cell in the Audience Tab by:
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Selecting one or more audience lists
Suppressing a subset of the recipients in the audience lists
Removing duplicates from the audience lists
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Campaign List = Campaign: Welcome = Mailing: Feb Welcome = Cell: Feb Welcome

Configuration: Cell: Feb Welcome Cell 1d:_88888

o |
D ..ciicce W/ AW/ AW AW AW AW%

* required field

H H#
Audience 0006: audience 006 00019: audience 001

0007: sudience 007 H H

0004: sudience 004
0002: audience 002
000%5: audience 005
0003: audience 0032
008&6: audience 026
0096: audience 09&
0009: audience 009

0007: audience 007

[ From Other Lile]

EREL
g

Suppression  (nnng: zudience 006 100111: audience 111
0007: sudience 007
0004: sudience 004
0002: audience 002
0005: audience 005
0003: audience 0032
008&: audience 026
009&6: audience 098
00049: audience 009

0007: audience 007

[ From Other Lists ]

SlH[elN
gd

Suppress | Wireless Suppression {Commercial)
Wireless

Domains

Wireless Suppression should be selected in campaigns sending commercial mail.
Users specifically opted to allow commercial mail to be sent to their wireless
device will not be suppressed

Deduping | Client Default [+
Criteria |

Unsub | 5yppress all Unsubs
Suppression

Suppression lists are still valid, regardless of this setting

Undeliverable | Suppress Undeliverable Addreszes
Suppression

Suppresses address that have been determined to be permanantly undeliverable
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* Indicates a required field.

If you have access to the Advanced Export options, contact your account team for instructions.

Options: [ ] Use Source List Id
[] Repart Only
Suppress Duplicates

Additional Hints:

Additional Where
Criteria:

Join Tahles:

Join Conditions:

Join Columns:

Logging:

{Enter each symbol on a seperate line)

Export Filename:

Export Job Id:

Creating Audience Lists

You can create audience lists by:
Using e-Dialog Data Director™
Building new lists from e-Dialog Insight Builder™ queries
Having your Account Team help you set up an automated procedure to load audience data into
your database

For example, if your Web site's online enroliment forms and related databases are hosted by e-Dialog,
your audience lists can be automatically updated with new "opt-in" addresses as they are added.

If you have multiple users and accounts in Campaign Builder, you can control which audience lists
can be created by and/or are available to all users or only certain users.
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Selecting e-mail Recipients to Include

Audience * [ e 006 |~ 00019: sudience 001 |[A
0007: audience 007 "
0004: audience 004 (b))
0002: sudience 002 — _—
0005: audience nos | (L4 ) (o
0003: audience 0032 [W] [T
0026: audience 02& — -
0096: audience 096 | [ 44 ]
000%: sudisence 009
0007: audience 007 [w v

[ From Other Lists ]

Certain audience lists and the From Other Lists button may not be available, depending on your
profile. See Authorization and Security Profiles for more information.

The number in brackets [ ] next to the audience lists represents the total number of recipients that
belong to each audience. These numbers are automatically updated on a regular basis and may be
inaccurate if an audience list has changed since the most recent update.

To specify the target audience for the cell, do any of the following:
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Click [Z] to add one or more selected lists to the target audience.

Click [ 4 ] to remove one or more selected lists from the target audience.
Click [ [dd ] to add all available lists to the target audience.

Click [ ) to remove all lists from the target audience.

If there are more lists in the database than can be displayed in one pane, click From Other Lists to
choose from all available lists.

To narrow your search, filter on the name or list identification number. The search is
case-insensitive and matches partial strings.

List Type:

|Audience

[v]

Name Like: |5|-|.;.p

List Id Like: |

==

Showing 1 - 10 of 86 AUDIENCE Lists Found

Check all List Id Mame

[] 10000000 Shop0303 6000
] 20000000 Shop0302 o000
[] 30000000 Shop0301 6000
[] 40000002 Shop0299 o0a0
FI 80000000 Shop0293 6000
[] 90000000 Shop0233 5000
[] 11000000 Shop0211 6000
Fi 10400000 Shop0210 6000
[] 28000000 Shop 0203 6000
] 12000000 Shop0201 5000

(Done)

Setting Audience List Priority

Campaign Builder sends the cell to the audience lists in the order in which they appear in the

right-hand pane. This sets the priority of the lists.
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click [.* ] to increase the priority of a list.

click ¥ ] to decrease the priority of a list.

In addition, use priority to:
De-dupe (remove duplicate) recipients who are part of multiple audience lists
Determine which audience list gets credit for a de-duped name (for reporting purposes)
For example, Ken@acme.com may be a member of both audience 1 and audience 2. If the audience 1

is given higher priority, Ken@acme.com only receives the e-mail once and is counted as a member of
audience 1 for reporting purposes.

Selecting e-mail Recipients to Exclude

Suppression  [nn0g: audience 006 |& 100111: audience 111 ||
0007: audience 007
0004: audience 004 (k]
0002: audience 002 — —
0005: audience 005 | L4 ] ([~
0003: audience 0032 [W] [T]
002&6: audience 026 — -
0096: audience 096 | [ 44 ]
0009: audience 009 -
0007: audience 007 [w| v

[ From Other Lists ]

The Suppression section of the Audience tab allows you to choose one or more audience lists to
exclude from the set of e-mail address to which to send the cell.

To specify which lists to exclude from the target audience, do any of the following:

Click [L] to exclude one list from the target audience.

Click [i] to remove one list from the exclusion list.
click [ #% ] to exclude all lists to the target audience.
Click [ﬂ] to remove all lists from the exclusion list.

If there are more lists in the database than can be displayed in one pane, click From Other Lists to
choose from all available lists.

The From Other Lists button may not not be available depending on your profile. See
Customization for Your Organization for more information.

Preventing Sending e-mail to Wireless Devices

You can avoid sending e-mail to recipients who do not want to have commercial e-mail sent to their
wireless device.

SUPP"EEE Wireless Suppression (Commercial) | »
Wireless —
Domains

Wireless Suppression should be selected in campaigns sending commercial mail.
Users specifically opted to allow commercial mail to be sent to their wireless
device will not be suppressed
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Wireless Suppression (Commercial) - Avoid sending e-mail to recipients who have specified that
they do not want to receive commercial e-mail on their wireless device.

Don't Suppress (transactional) - Send e-mail to recipients who have specified that they do not
want to received commercial e-mail on their wireless device, because they have recently
completed a transaction with the client, such as making a purchase.

Note: All e-mail addresses to whom you attempt to send a cell are included in eReports regardless of
wireless suppression.

Preventing Sending e-mail to Duplicate Recipients

To avoid sending more than one e-mail to the same recipient, select the appropriate criterion from the
drop-down menu.

Deduping | Client Default |w
Criteria

The criteria to use is client-specific. For example, a client might determine and eliminate duplicates
based on e-mail address.

Preventing Sending e-mail to Unsubscribed Recipients

When a recipient receives an e-mail and unsubscribes (opts-out), that recipient's data remains in your
database. It is marked as an "unsub." Each cell can specify how to handle unsubs in the chosen
audience lists. It cannot, however, override the suppression lists chosen in the Suppression section
(on page 51).
Unsub Suppress all Unsubs W
Suppression

Suppression lists are still valid, regardless of this setting

To specify how to handle unsubs, select the appropriate value from the Unsub Suppression
drop-down list.

Value Description

Suppress all Unsubs Prevents sending the cell to any recipient
marked as an unsub. Use this option for all
promotional campaigns.

Suppress Global Unsubs and Prevents sending the cell to specific domains
Domains in addition to recipients marked as unsubs.

You can maintain a list of domains to avoid,
for example, competitors.

Suppress Master Unsubs Prevents sending e-mail to recipients who are
identified as unsubscribed.

No Suppression Sends the cell to all recipients in the chosen
audience lists, regardless of whether or not
they are marked as unsubs.
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Use this option only in compliance with
e-Dialog and CAN-SPAM Act
(http://www.ftc.gov/bcp/edu/pubs/business/e
commerce/bus61.shtm) policies. For example,
if an unsub makes a purchase on your Web
site, you can send that unsub a transactional
message.

Note: All e-mail addresses to whom you attempt to send a cell are included in eReports.

Preventing Sending e-mail to Undeliverable Addresses

You can specify whether to attempt to send e-mail to addresses marked as undeliverable.

U"d"—‘liVE"a!JIE Suppress Undeliverable Addresses |»
Suppression

Suppresses address that have been determined to be permanantly undeliverable

Suppress Undeliverable Addresses - Select Suppress Undeliverable Addresses for all normal
promotional campaigns.

Don't Suppress - There may be instances (for example, transactional messages) where you want
to select Don’t Suppress instead. This lets you retry delivery to previously undeliverable
addresses. If you select Don't Suppress, e-mail addresses are included in eReports.

Note: All e-mail addresses to whom you attempt to send a cell are included in eReports.
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Content Tab

When you have specified the target audience, you then define the content of the message in the
Content Tab.

F b1

Campaign List = Campaign: Welcome = Mailing: Feb Welcome = Cell: Feb Welcome
Configuration: Cell: Feb Welcome Cell Id:_88888

el G Gl N4 e i )

[ Preview ] [ Advanced Editor ] [ Insert Content Object ]

Text HTML

_ o [Save] [Chneﬁell]
Click this... To do this...
Preview Display a preview window as described in Previewing

Cell Content (on page 69). At any point during the
content definition process, you can click Save and then
click Preview to see how the mailing appears

Advanced Editor Open a Web-based WYSIWYG (What You See Is What
You Get) editor for your HTML content only. See Using
the Advanced Editor (on page 62) for instructions.

Insert Content Object Select a content object from the Content Library to
insert in the cell content. When you insert the content
object, it overwrites any existing content in the cell.
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Text Switch the content pane to the plain text version of the
message.

HTML Switch the content pane to the HTML version of the
message.

Save Save the cell to the database.

Clone Cell Creates an identical copy of the cell and:

Names the copy "Clone Of " the original cell name
Sets the status of the cloned cell to Setup

Entering HTML Content

To create HTML content for the cell:

1 Use the software of your choice to create the HTML code, including:

The built-in Advanced Editor as described in Using the Advanced Editor (on page 62)
A third-party visual editor (for example, Microsoft® FrontPage® or Macromedia®

§
§

Dreamweaver®)
A plain text editor
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2 When you have created your HTML code, copy and paste the code into the HTML input field:

r R

[ ] [ Clone Cell ]

[ Preview ] [ Advanced Editor ] [ Insert Content Object ]

HTML

Congratulations! You are reading the Campaiagn Builder User's Guide.

<BR=

<0L=

<LI=Hi _FIRSTMAME___ «/LI=

<LI=This is an example cell for the Campaign Builder documentation. </LI=
<LI=Here's a link to Google: =a href="http://www.gocgle.com" categoryl="Shoes'
category3="Herring" ReportName="BODY - Google Home" category2="Coupon”
target="_blank" frontuid="14958" urlld="1312410"=Google</a=«</LI=
<LI>Goodbye.</LI=

=/0L>

) [EEVE] [ UDnECEH]

3 Check your layout by clicking Preview just above the content input field. See Previewing Cell
Content (on page 69) for more information.

Using valid HTML code
See Guidelines for HTML Content (on page 59).

Using links in HTML content

Campaign Builder automatically adds attributes such as Repor t Nane="" and veri fi ed="" to your
Anchor (<A>) tags after you save your HTML code. This allows e-Dialog to track activity such as clicks
and conversions on your links. These extra attributes do not appear in the processed content of the
e-mail.

You can manually edit these attributes but keep in mind that Campaign Builder automatically updates
the Repor t Nane attribute when you make changes to report names in the Links Tab (on page 71).
Removing these attributes can cause unexpected results, such as losing a report name you have
already defined or generating an error when you save the content.
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Reusing HTML content

1 Clone the old mailing or cell as described in Working With Campaigns, Mailings, and Cells (on
page 13).

2 Edit the unprocessed content to create your new e-mail.

Do not place the HTML code from a previously mailed campaign or from a proof into Campaign

Builder. This content has been processed and is different from the original content. For example,

certain elements, such as redirects and open detect images cause errors when saved as new content
in another cell.

Guidelines for HTML Content

The following guidelines are intended to help you to create HTML code that renders consistently
across most major e-mail clients.

Specifying formatting
" Do not use <BODY> tags to control formatting. Body tags are stripped out or ignored by most Web
based e-mail clients.
Use inline styles to control HTML typeface:
<font style=“properties”>.
Use the <font> tag instead of <div>, <span>, or <p> tags.
Do not use fractional font sizes such as 12.5px.
Add a <br> tag after your last word and before </font>.
Avoid placing images inside <font> tags.

Using JavaScript

Do not use JavaScript.
Ensure there are no <scri pt type=j avascri pt > bits of code in the template.
Remove or comment out all onMouseover, onMouseout calls.

Using cascading style sheets (CSS)
Avoid using CSS.
If you must use CSS, use it sparingly and only to format text. Inline styles render consistently
across major e-mail clients. Inline styles in font tags can be an effective method for controlling the
appearance of your text. For example:

<font style="font-famly:Arial,
Verdana, Hel veti ca, sans-serif;
font-size: 12pt;

f ont - col or : #000000" >

I nsert copy here.

</ font>

Do not use styles to control:
§ Table borders and padding
8 Image float positioning
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Using tables
" Limit the width of your HTML tables to 600 pixels to minimize horizontal scrolling, especially in
web based e-mail clients.

Define <table> elements with:
border =0 cel | paddi ng=0 cel | spaci ng=0.

Only define width in the <table> tag.
Define <td> elements with:
valign=top align=left.
Avoid defining height properties.
Avoid defining width in <td> tags. Instead, let a spacer image control width.
Do not define <td> elements with a class. Instead, let a spacer image and inline style control
margin and font style.
Avoid using &nbsp; in empty <td> elements. Instead, use a spacer image.

Specifying unsubscribe and forward-to-a-friend links

Use the following syntax for unsubscribe and forward to friend links:
To unsubscri be, <a href="_UNSUBLINK_ " style="font-color: #000000"
target ="_bl ank">cl i ck here</a>.

To forward this e-mail to afriend, <a href="_FTFLINK__" style="font-col or: #000000"
target ="_bl ank">cl i ck here</a>.

Note: The font color can be anything you choose.
Style a hyperlink either by styling the anchor tag as shown above, or by surrounding the display
text with a styled <FONT> tag.

Including images
" Define height and width properties for all images.
Do not resize images in HTML.
Treat photo realistic images as jpg.
Treat lines, text, shapes, and solid color imagery as gif.
Link images by placing the image tag in place of the display text.
Set the border size to 0.
Include an <alt> tag to display text if the image is missing.

Using the spacer image
Use the spacer image, which is a transparent 1x1 pixel image, to set width and height properties.

Entering Text Content

1 Use the software of your choice to create the text content, including:
§ The built-in Advanced Editor as described in Using the Advanced Editor (on page 62)
§ A third-party word processor application, ensuring that you save the content as plain text
§ A plain text editor such as Notepad

2 Ensure that you text content follows the text content guidelines (on page 61).
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3 When you have created your text content, copy and paste the text into the Text input field:

F b1

Campaign List = Campaign: Welcome = Mailing: Feb Welcome = Cell: Feb Welcome
Configuration: Cell: Feb Welcome Cell Id:_88888

nousvon | hucience (e R A it s

[ Preview ] [ Advanced Editor ] [ Insert Content Object ]

Congratulations! You are reading the Campaiagn Builder User's Guide.

Hi _FIRSTNAME
This is an example cell for the Campaign Builder documentation.

Here's a link to Google: «<a href="http://www.google.com" categoryl="Shoes"
category3="Herring" ReportName="BODY - Google Home" category2="Coupon’
target="_blank" frontuid="14958" urlld="1312410"=Google</a=

Goodbye.

n [Save] [Chneﬁell] |

4  Check your layout by clicking Preview just above the content input field. See Previewing Cell
Content (on page 69) for more information.

Guidelines for Text Content

The following guidelines are intended to help you to create text content that renders consistently
across most major e-mail clients:

Use supported character sets

In general, you should use only ASCII characters in text content for maximum compatibility with e-mail
clients. Replace non-ASCII characters (for example, superscript symbols such as ™) with ASCII
equivalents. For example, replace ™ with (TM).

For international e-mail requiring multi-byte character sets, contact your Account Team.
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Organize the content

Text based e-mail clients do not support any copy formatting or HTML code (other than the <A> tag
for links). Instead, you can use a string of asterisks or dashes to visually organize the copy and
improve the appearance of the layout. For example:

SPECIAL OFFER - 30% OFF

Use hyperlinks in text

To insert a hyperlink in the Text layout, use the same syntax as for HTML without any formatting or
anchor tags attributes, as follows:

<a href="http://imges. ed4. net/i mages/ ht docs/ pl acehol der. ht ni' >

http://i mages. ed4. net/i mages/ ht docs/ pl acehol der . ht nx/ a>

Although the Text format does not support display names, using this syntax with the URL as the
display nhame allows you to give these links report names in the Links Tab. You can then use the
report names for tracking purposes in text e-mail clients that do display hyperlinks.

e-Dialog recommends that you avoid placing hyperlinks in the middle of sentences or paragraphs in
your text copy. Below are examples of proper and improper link placement:
Proper link placement

Link placed on its own line:

HTML Text
The stereo is on sale for $199. The stereo is on sale for $199.
Buy it now! Buy it now at:

Also, check out our great deals on http://www.stereo.sale.@sample.com

CDs. Al so, check out our great deals on CDs.

Improper link placement

Link placed in the middle of a sentence:

HTML Text

The stereo is on sale for $199 The stereo i s on sal e at http://www.stereo.sale@sample.com
when you purchase speakers. for $199 when you purchase speakers. There is also a
There is also a great deal on CDs. | great deal on CDs.

Using the Advanced Editor

To create content, you can use either the Content Library Editor or the Advanced Editor.
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To start the Advanced Editor:
1 Do one of the following:
a) Click New to create a content item while viewing the Content Library content list.
b) Click the content item to edit while viewing the Content Library content list.
c) Click Clone while editing a content item in Content Library.
d) In Campaign Builder, navigate to the Content Tab.
2 Click Advanced Editor.

To create content using the Advanced Editor:

1 Select the type of content to create, either Text or HTML.

2 Enter the copy.

3 To enter alink in text content, click .

4 To incorporate HTML tags in HTML content, use the buttons on the toolbar (on page 63).

Although you can enter HTML tags manually, the buttons on the toolbar ensure that your HTML
contains closing tags for each opening tag and that the tags do not contain typos. For a brief
description of a button, hover over it with the mouse.

5 Click Apply Changes.

Notes
" The Advanced Editor inserts a space character into an empty table data element in HTML content.
In other words, it changes <t d></t d>to <t d> </t d> which may affect the formatting of your

message.
When you change the border size of an image, the image editor automatically resets the border
color to black. You can control the border color by specifying a style.

Advanced Editor Toolbar Buttons

The following tables show the toolbar buttons:

Copy formatting
Use the following button to apply styles to text.
B 7 u £2
Bold Italic Underline Insert special
character
ab
Fontfamily ~ | Fontsize v -.A: v j v
) i Text color Text background
Font family Font size color
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The special characters you can enter include the following:

&l "[ecl€le|¥|©|®|™ Y% b . rlxlg|qlB
cff=fleffz) " N0 0 IMelllz=N=lz=0=0=0"0 =]
el T e N=t=l=0 =222l F|T|Z
w|v|=|=|=[m|-|n|a| |.[afe|t|F|A|A|A|A|A
Elge|c|e | e|e|e|i|i|if|i|p|N|O|G|D|E|0 a|E
S(oo|0o|o|Y||¥|elalald|3|a|al=c|ec|ele]s
iffiffiffi|d|f|o(|ofd|D|C|e|lec|sS|Ola|d|alv|(b
¥I|A|B[C(A(E|Z|H|@|I|[K|[A[M(N=1CIMP|Z|T
Y| X(|Ww(2|allBlly(Sle|ClnEv|x]|Alplv]E|o
niplclalT|wg|x(ullal<|T[—=L1|c|<||*]|+

When you use the HTML Source Editor to edit text, enable Word wrap to be able to see the content
without scrolling; this has no effect on the content.

Paragraph formatting

Use the following buttons to apply styles to paragraphs.

I
Il
i
Il

Align left Align center Align right Align justify

Paragraph -

Paragraph format

HTML Lists

Use the following buttons to create and modify lists.
i — g —

L Ll F

o — F —

Bulleted list Numbered list
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)

Undo most recent
action

(‘J

Redo most recently
canceled action

HTmML

Edit HTML source

Print

l-""

Preview content in a
browser

=]

Toggle between full
screen and partial
screen display

Links

Use the following buttons to create and remove links.

&9

Insert or edit a link

Remove the link from
the selected text

When you insert a link, you specify the URL, the report name, and the categories to associate with the

link. The report name is the report that tracks the effectiveness of the link in eReports. You can also
disable reporting on the link.

Images

Insert or edit an
image
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You can specify the appearance of the image, including alignment, size, the amount of space around
the image, whether there is a border around the image, and how text appears around the image.

| Inzert'edit image w |
General || Appearance || Advanced |
— General
Image URL | |

Image description | |

Title | |

— Preview
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F Constrain proportions

[ ]
Horizontal space I:l
[ ]

Vertical space

Border

— Appearance
Alignment | -- Not set --
Dimensions | i | * | | px

Lorem ipsum,
Dolor sit amet,
consectetuer adipiscing
lereum ipsum edipiscing
elit, sed diam nonummy
nibh euismed tincidunt
ut laocreet dolore magna
aliguam erat
volutpat.Loreum ipsum

Style |
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Insertiedit image: o

Genearal ” Appearance || Advanced |

— Miscellaneous

Id |

Language direction

FET A |

Language code |

Image map |

Long description link |

Tables

Use the following buttons to create and modify tables.

7

Insert a new table

Set table row
properties

=]
Set table cell
properties

3 =

Insert a row after
the current row

Insert a row before
the current row

=

Delete the current
row

? :,

m m

Insert a column
after the current

Insert a column
before the current

i

Delete the current
column
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column column

1 3

Split merged table Merge table cells
cells

When you insert a table, you can specify the number of columns and rows as well as the appearance
of the table.

Splitting merged table cells restores the table structure to its previous state, but does not return cell
contents to the previous state.

Previewing Cell Content

To view the content as it appears to an e-mail recipient in the new browser window:
1 Click Previewl

2 Click Text or HTML to view either part of a Multi-Part cell.

3 Check Hide Images from HTML part to replace images with placeholder icons.

Campaign Builder displays the content without substituting values for symbols. You can see what the
content looks like with sample data merged into it when you proof the e-mail (on page 95).

Using Symbols in Cell Content

Symbols in Campaign Builder personalize the e-mail you send by merging recipient-specific data into
each message. For example, you can use symbols to address a customer by first name, offer a
coupon relevant to the customer's interests or purchasing history, and so forth.

When you enter a symbol in cell content, it automatically:

Becomes merged (replaced by data) when proofing or sending the cell. The source of the data
depends on the symbol data type.

Appears in the cell's Symbols Tab (on page 75) where it cannot be deleted unless removed from
the content. See Define Dynamic Content to Merge (on page 75) for more information about the
symbols tab.

Symbol syntax

All symbols begin with a single underscore (_) followed by a string of characters, followed by two
underscores (__). For example:

Dear _FI RSTNAME

after merging would look something like:
Dear Fred,

or if the default value is used:
Dear Val ued Custoner,
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A symbol consisting of a a pound sign (#) followed by a nine-digit number is a content object identifier
and is replaced with an object from the Content Library at merge time. For example:

_#282441300__

Symbols appear without underscores in the Symbols Tab. For example, the symbol FIRSTNAME
appears in content as _FlI RSTNAME__ but the Symbols Tab displays the symbol name as FI RSTNAME.

Note: To adhere to e-Dialog's opt-out policies (and the CAN-SPAM Acit

(http://www.ftc.gov/bcp/edu/pubs/business/ecommerce/bus61.shtm)), you must include an

unsubscribe link in every e-mail you send. Use the intrinsic symbol _UNSUBLI NK__ to place the unsub
link (see Basic Settings (on page 36)) in your cell content.

Using Content Object Symbols

The Content Library contains blocks of reusable content, called Content Objects, that you can use in
your mailings. There are several ways to do this:
" Click Insert Content Object, select a content object, and click Insert.
If you know the nine-digit Content Object identification number, use it as a symbol with the first
digit preceded by a pound sign (#). For example:
_#282441300
Define a symbol in the Symbols tab (on page 75) and use it in the content. See Specifying Symbol
Data Type (on page 77) for instructions on how to:
§ Create a symbol of type String Constant or String Case and enter the symbol number the same
way (preceded with a pound sign).
§ Create a symbol of type Content Constant or Content Case and use the Content Object icon to
choose a object from the Content Library.

§ Create a symbol of type Custom that uses rules to include Content Objects.

See the Content Library 7.0 User's Guide for more information about using content objects.
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Modify Links and Set Up Reporting
Options

In This Chapter

[ €= 1= 1 o 7
Modifying LINKS ....uuueeeiiieieeiianaas 72
Setting Up Reporting......cccceviiiicciemmmnnnninssssne s 72

Generating One or Separate Reports on Target Links... 72

Links Tab

When you have created the content for the cell, you then verify and manage the links in the Links Tab.

b1

Campaign List = Campaign: Welcome = Mailing: Feb Welcome = Cell: Feb Welcome
Configuration: Cell: Feb Welcome Cell Id:_88888

g

Split Format Target Report Name DNR
H(1),T(0) | http:iiwerwew 2ample. com/ Store | |Stnre Locator | FI
H({1),T(0) | http:/fwrww sample. com/Contact | | Contact Us | ]
H(1),T(1) | http:iiwer e 2ample. com/Coupon | | Coupon | FI
H(1),T(0) |http:rrwww.sample.n:nrnfu nsub | | Unsub | ]
H(1),T(1) |http:.frwww.sample.curru'ﬁxccuu nt | | Manage Accour | IF]

r J

Campaign Builder automatically locates any URL links contained in your message content and
displays them in the Links Tab.
Notes

To ensure that Campaign Builder recognizes a link, enclose it in the proper href="" tags in the
source HTML code. If a link is not coded properly, it does not appear on the Links Tab.

A pound sign (#) in both the Format and Target fields represents an in-page link.
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Modifying Links

Selecting links

You can apply changes to multiple links by selecting the check box in the first column for each link to
change. The Format column indicates which format (text or HTML) of the e-mail each link appears in.
To have each format of an e-mail appear on a separate line, click the + in the second column.

Changing links
1 To change the URL of a link, edit the URL in the Target column.
2 Click Save.
Campaign Builder changes the URL in the content of the selected version(s) of the e-mail.

Setting Up Reporting

The Links Tab groups URLs by category, which allows you to run reports based on URL categories
that you define. URLs are rolled up under the same target and report name.

1 Determine in which report the activity for each link is to be included.

You can include all links with the same URL in one report. However, you may find it more useful to
generate separate reports for links depending on where they appear in the e-mail. For more
information, see Generating One or Separate Reports on Target Links (on page 72).

2 Enter the name for the report for each link in the Report Name column.

The report name identifies a link in eReports. Generally, you want to use names that easily identify
a link. For example, instead of http://sample.com/20081225/abcdef, you might name the report
BODY - Sample Holiday Offer.

3 To exclude a link from reports, check the DNR checkbox for that link.
DNR stands for "do not report."

4 Click Save.

Working with image maps

An image map is an image that can contain one or more clickable links: for example, an image of a
golfer's body where the torso links to information on shirts and the feet link to information on shoes. If
your HTML code or template contains an image map, you can add the report names on the Links Tab.
However, you may not be able to easily distinguish one link in an image map from another. For this
reason, e-Dialog recommends that you minimize the number of image maps in your mailings.

If you need to use image maps with reporting, you can use the Report Name attribute to add name
and report URLs in the image map.

Generating One or Separate Reports on Target Links

It is common for mailings to have the same link in multiple formats. For example, www.sample.com
might appear twice in the HTML version and once in the Text version. For reporting flexibility,
eReports offers two options for reporting these links, depending on your goals. Until you become
more familiar with eReports, use the default or slight variations of the default.
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Option 1: Generating separate reports for target links

This option is the default. It works best if the location of a target link within the e-mail is important.
Using this option lets you include the exact context of the link's appearance in eReports. For example,
you might want to measure whether the www.sample.com link at the top of the page performed better
than the same link at the bottom of the page. You might also want to track the link separately in the
HTML and Text formats.

To accomplish this, make the report names different for each occurrence of a link in different
locations or types of e-mail. Campaign Builder does this by default. When you send the mailing,
Campaign Builder automatically marks these links as separate for reporting purposes.

Option 2: Generating one report for target links

This option works well if there are numerous identical uses of the same link within the content and you
do not need to track which placement or wording drove the click-through.

For example, you might want to know what percentage of recipients clicked through to your Web
page when there are five home page URLs in HTML and Text formats. You are not concerned whether
"click below for further details" or "find out more by clicking here" received more clicks. You are
primarily interested in how many recipients clicked through to your home page.

To accomplish this, make all report names for the same target link the same. By default, the report
names for the target links are different. When you send the mailing, Campaign Builder automatically
groups all links with the same report name into one report.

You can also combine Option 1 and Option 2 elements, based on your marketing needs.
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Define Dynamic Content to Merge

In This Chapter

About SYmMDbOIS........coiiiii 75
Symbols Tab ..., 75
Specifying Symbol Data Type ........cccveveivvviisssssssssssseenans 77
Specifying the Based On Column ..........ccooevviiiiienesenennnn, 86
Specifying Symbol Default Value ...........ccceeeeeeiiieieeeeene, 87
About Symbols

Symbols in Campaign Builder provide a way to personalize the e-mail you send by merging
recipient-specific data into each message you send. For example, you can use symbols to address a
customer by first name, offer a coupon relevant to the customer's interests or purchasing history, and
so forth. Using Symbols in Cell Content (on page 69) explains how to do this.

Symbols also provide a way to make last minute changes to the content and business logic of a cell.
This does not require that you re-export the data unless the changes include data columns that were
in the previous export. Campaign Builder warns you when it is necessary to re-export the data.

A symbol can merge data from any of several sources:
String data stored within the cell itself
Columns in the Master Database (recipient-specific data)
Objects from the content library

See Specifying Symbol Data Type (on page 77) for detailed information about how symbols work.

Symbols Tab

The Symbols Tab provides a way to manage all the symbols in a cell. The list of symbol names that
appears in the Symbols Tab includes:
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Certain intrinsic symbols needed by Campaign Builder

All symbols used in the Configuration tab (on page 35) settings

All symbols used in the cell content (see Using Symbols in Cell Content (on page 69))
Symbols added explicitly using the Add Symbol button

Campaign List = Campaign: Welcome = Mailing: Feb Welcome = Cell: Feb Welcome
Configuration: Cell: Feb Welcome Cell Id:_88888

[

Symbol Data Type Based On Default Rules Actions
CELLID Intrinsic

FIRSTNAME | Data Column |w| | FRSTNAME [v]
ECELLID Intrinsic

ECLIENTID Intrinsic

EMAIL Intrinsic

EQCID Intrinsic

EOQLISTID Intrinsic

LISTID Intrinsic

MAILACTION  Intrinsic

OEMAIL Intrinsic

L%

Adding a Symbol
To add a symbol:

1

2
3
4

7
8
9

Note: Adding a symbol in the Symbols Tab does not insert the new symbol into the content; it only

Click Add Symbol.
Enter the symbol name.
Select the data type. See Specifying Symbol Data Type (on page 77) for details

Select the Based On column if applicable. See Specifying the Based On Column (on page 86) for

details.

Specify the Default value if applicable. See Specifying Symbol Default Value (on page 87) for

details.

Click Edit Rule and specify the rules if applicable. See Using Case Symbols (on page 79) and

Using Quick Test Symbols (on page 84) for details.
Click Save.
Click Back.
Click Save.

makes the symbol available for use in the content.
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Specifying Symbol Data Type

Each symbol listed in the Symbols tab has a data type that indicates the type of information that is
substituted for the symbol when you mail the cell. Use the drop-down control to choose a data type
that is suitable for the custom symbols you want to use in your e-mail. (The data type of intrinsic
symbols (see "Using Intrinsic Symbols" on page 81) is always Intrinsic. )
The data types are:
" Content Case - Large block of text or image that varies according to a rule

Content Constant - Large block of text or image that is the same for each recipient

Custom - Custom content that varies by recipient

Data Column - Value from data in the master database

Grid Object - Binds a grid object to a call

Grid Symbol - Value from data in a grid object

Plugin Symbol - Created specifically for your organization, merges data from a source other than
the Master Database, for example articles from your web site; symbol type names in the
drop-down list indicate the data gathering technique, for example Article Lookup

Quick Test Content - Large block of text or image that varies by Quick Test version number
Quick Test String - Short text that varies by Quick Test version number

String Case - Short text that varies according to a rule

String Constant - Short text that is the same for each recipient

The following are general rules to distinguish between data types:
String vs. Content: Use string data types to merge just a few words or less. Use content data
types for blocks of content or images stored in the Content Library.
Constant vs. Case: Constant is the same for all recipients (the entire mailing audience). Case is
rule based.

All symbols require a default value as described in Specifying Symbol Default Value (on page 87).
Other required fields vary according to the data type. Some data types are based on profile
information columns from the database. Some allow you specify rules.

The following table provides an example of each data type:

Symbol Data Type Based On | Default Rules Actions
MAP Content Case CITY 12345 EDIT RULE | DELETE
LOGO Content Constant 23456 DELETE
OFFER Custom 20 Percent Off DELETE
FIRSTNAME | Data Column FIRSTNAM | Valued Customer DELETE
E
GRIDO1 Grid Object Team Data DELETE
TEAM Grid Symbol Team Data.TEAM DELETE
CELLID Intrinsic DELETE*
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ARTICLE Plugin DELETE

Note: The name of

the type is not

Plugin; instead it is

descriptive, for

example Article

Lookup.
LOCATION String Case CITY your town EDIT RULE | DELETE
OURPHONE | String Constant 1-800-555-5555 DELETE
PRODUCT Quick Test Content EDIT RULE | DELETE
SUBJECT Quick Test String EDIT RULE | DELETE

* DELETE generally indicates that the symbol is not used in the cell content. Certain intrinsic symbols

such as CELLID cannot be deleted even if not used in the cell content.

In the previous table, the symbols are used as follows:

Symbol Merges...

MAP An image of a map of the city, which is stored in the Content Library with
an ID of 12345, based on the value of CITY in the Master Database for each
recipient.

LOGO An image of the logo, which is stored in the Content Library with an ID of
23456. The image is the same in each e-mail.

OFFER Content based on customization for your organization.

FIRSTNAME The first name for each recipient, based on the value in the Master
Database. If there is no value in the Master Database for the recipient,
merges "Valued Customer."

GRIDO1 Not intended for merging. Binds a grid object to a cell. See Using Grid and
Grid Object Symbols (on page 84).

TEAM Content based on the data in the associated grid object. See Using Grid
and Grid Object Symbols (on page 84).

CELLID The cell ID. This is not visible in the e-mail.

ARTICLE The article that you want to appear in the e-mail.

LOCATION The name of the recipient's city based on business rules. Merges "your
town" if there is no value for CITY in the Master Database for the recipient.

OURPHONE The phone number (1-800-555-5555) into each e-mail.

PRODUCT Content object identifier based on the Quick Test version number. See
Using Quick Test Symbols (on page 84).

SUBJECT
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Using Case Symbols

The Content Case and String Case symbol data types represent values that vary according to the
value of the Based On data column. The mapping of Based On values to symbol values is called a
rule. If you have multiple case symbols using the same Based On column, the rule applies to all of

those

symbols. As a very simple example, the symbols tab shown here has two String Case symbols,

both based on the SEX column. Defining a rule for the APPEARANGE column defines a rule for the
ATTIRE symbol at the same time.

Symbol Data Type Based On Default Rules Actions
[APPEARANCE | [string case v/ [sex ~| [tunni | EDIT RULE ~ DELETE
[ATTIRE | [sting case v [sex v| [wedding attire | EDIT RULE ~ DELETE
EOCID Intrinsic

Note: Plugin symbols, which let you merge content from a source other than the Master Database,

can also require you to specify rules. For example, if you use a plugin symbol named Article Lookup,
you might specify that one article appears in the e-mail to females and a different article appears in
the e-mail to males.

To define a rule:
1 Click EDIT RULE in the Rules column.
A rule definition is shown as a table.

F

L%

Edit Rule

When SEX is APPEARANCE ATTIRE
DEFAULT ztunning wedding attire
OIF beautiful wedding dress
[ m handsome tuxedo
(save ] [Back]

r

§

The first column represents possible values for the Based On data column, in this case SEX,
which has the possible values M and F.

The other columns represent the specific symbols that are based on that column, in this case
APPEARANCE and ATTIRE.

Each row represents the text to merge whenever a specific value (or no value) appears in the
data. In this case, an e-mail to a female customer would say "Look beautiful in a wedding
dress from us!" An e-mail to a male customer would say "Look handsome in a tuxedo from
us!" If the sex of the customer was unknown, the e-mail would say "Look stunning in wedding
attire from us!"

2 For each row, enter the text or select the content object to merge when that value appears. To
select a content object:
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a) Click Click to select.
Symbols: Edit Rule

Click a value, click the radio button next to the

When AUDIENCE is OFFER1 is

DEFALLT Super Web Promo
Women Womens &pparel - Dress
Men Mens Apparel - Fantz
Juniar Click to select &

Bloy Click to select 4

i Click to select &

Gave) (Back)

The Content Picker appears on the Edit Rule page:
Symbols: Edit Rule

Click a value, click the radio button next to the content object, and then select Insert to specify the con

When AUDIENCE is

DEFAULT

OFFER1 is OFFER2 is

Super Web Promo Click te select 4

OFFER3 is

Click te select 4

Women

Womens Apparel - Dress Click to select &

Click to select &

Men

Mens Apparel - Pants Click to select &

Click to select &

Juricr

Click to select &

Click to select &

Click to select &

By

Click to select &

Click to select &

Click to select &

irl

Click to select &

Click to select &

Click to select &

Gave) (Back)

Content Object picker

"

Search

[] AN

1 zoo9 !1452!

June (10)
May (12)
April {1114)
March (230)
February (43)

L & @ Mens Apparel - Pants
O @ Womens Apparel - Dress

[ ] @ Super Web Promo

E 2008 (766)

[ mnn=T f4200%

O [&) peluxe web Promo

Content Library Object List

Content Name Modified

0a/21/2009
0&/21/2009

0&/21/2009

0&/21/2009

Content Id Author

337774250

337774000

3377706650

337776660

demo
demo

demo

demao

|:;3l1|
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b) If necessary, use the Search pane to find the content object you want to use.
c) Click the radio button next to a content object to select it.
Content Library Object List

[ Insart ]

- Content Name

[ 3] @ Mens Apparel - Pants
{:} @ Womens Apparel - Dress
) @ Super Web Promo

@ Deluxe Web Promo

d) Click Insert.
3 Click Save, and then click Back to return to the Symbols Tab.

Note: If you find that you have many case symbols sharing a Based On column and/or many possible
column values, consider using a grid. See the Grid Publisher 7.0 User's Guide for more information.

Using Constant Symbols

Constant symbols are published identically for every e-mail recipient.
String Constant - A string of text. For example, the label "Newsletter, Week 4."
Content Constant - A content object. For example, the header graphic for the newsletter.

In the symbols tab, the Default column defines the value of a constant symbol. There is no non-default
case.

Using Intrinsic Symbols

To use an intrinsic symbol in a cell, enter the symbol name (with underscores) in the Content tab (on
page 56) of the cell. The symbol appears in the Symbols tab with the data type Intrinsic.

If you use the Add Symbol button in the Symbols Tab, you can enter the name of an intrinsic symbol
but this creates a symbol of a non-intrinsic data type. You cannot assign the data type Intrinsic to a
symbol created this way. If you use the name of an intrinsic symbol with a non-intrinsic data type, you
cannot use the intrinsic symbol in the cell content.

The following are intrinsic symbols:

Intrinsic symbol Description

_#BASE36(<content>)__ BASE36 encodes the value within the (). The value may
also be a merge field.

_#BR__ Tag for HTML. Line feed for text.

_#CELLNAME__ Cell name.

_#DROPDATE__ Drop date in (SQL) format YYYYMMDDHH24MISS.

_#LF_ Line feed. ASCII character 10.

_#MAILINGNAME__ Mailing name.
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_#URLENCODE(<content>)__

URL encodes the value within the (). The value can also
be a merge field.

_#URLENCODE(<content>)__

URL encodes the value within the (). The value can also
be a merge field.

_#VM__ Virtual MIME type. A single character: t|a| h

CELLID CelllD.

CID Unique identifier of e-mail recipient.

CLIENTID ClientID

COMPFIRSTLASTNAME Computed first/last name. If the value seems invalid, the
default value is merged into the cell content.

COMPFIRSTNAME Computed first name. If the value seems invalid, the
default value is merged into the cell content.

COMPFULLNAME Computed full name. If the value seems invalid, the
default value is merged into the cell content.

DATEDAYABBRNAME Day name abbreviated. Example: Sun

DATEDAYFULLNAME Full day name. Example: Sunday

DATEDAYFULLNUM Full day number. Example: 05.

DATEDAYNUM Day number in date. Example: 30

DATEMONTHABBRNAME Month abbreviated. Example: Jun

DATEMONTHFULLNAME Full month name. Example: June

DATEMONTHFULLNUM Full month number. Example: 06.

DATEMONTHNUM Month number. Example: 6.

DATEYEARABBRNUM Year number abbreviated. Example: 05.

DATEYEARFULLNUM Full year number. Example: 2005.

DROPDATE Date when the mailing is schedule to be sent, in the
format YYYYMMDDHH24MISS.

ECELLID BASE36 encoded cellid.

ECID BASE36 encoded cid.

ECLIENTID BASE36 encoded detectexpires value.

EDETECTEXPIRES BASE36 encoded detectexpires value.

EDSECUREI For internal use only.

EDUSERHASHKEY For internal use only.

EEMAIL BASE64 encoded _EMAIL__ value.

EFIRSTNAME BASE64 encodeded _FIRSTNAME__ value.

EFULLNAME BASE64 encoded _FULLNAME__ value.
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EGROUPID For internal use only.

EINSTANCEID For internal use only.

ELASTNAME BASE64 encoded _LASTNAME__ value.
ELISTID BASE64 encoded _LISTID_ .

EMAIL Recipient's e-mail address.

EMAILGROUPID

For internal use only.

EMIME

For internal use only.

EOCID BASE36 encoded _OCID__.

EOEMAIL BASE64 encoded _OEMAIL_ .

EOLISTID BASE36 encoded _IRIGINALLISTID_ .

FORMAT Format of the current row. One of: T|A|H| M.

FTFCELL Whether the cell is original or has been forwarded to a
friend.

FTFLINK Abbreviation of actual link.

HOSTEDLINK For internal use only.

INSTANCEID For internal use only.

INVALID Used to abort a merger.

ISPKEY For internal use only.

LISTID List that the e-mail recipient is part of for reporting
purposes.

MAILACTION For internal use only.

MAILINGID MailingID.

MAILTAG For internal use only.

OCID Original CID. Only different for proofs and clones.

OECID Original _ECID__.

OELISTID Original _ELISTID__.

OEMAIL Original _EMAIL__. Only different for proofs and clones.

ORIGINALLISTID

Original _LISTID_ .

REDIRECTDNS

Domain Name to use to redirect the link.

TIME12HOUR Hour portion of time in 12 hour format. Example: 5.
TIME24HOUR Hour portion of time in 24 hour format. Example: 17.
TIMEAMPMLC am or pm value of time in lowercase. Example: pm.
TIMEAMPMUC AM or PM value of time in uppercase. Example: PM.
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TIMEMINUTE Minute portion of time. Example: 30.
TIMESECOND Second portion of time. Example: 30.
TRANSACTIONID For internal use only.

UNSUBDNS Domain name to use for unsub link.
UNSUBLINK Abbreviation of actual unsub link.
UNSUBVERSION For internal use only.

Using Data Column Symbols

A Data Column symbol is replaced at merge time with data values from the master database. No
modifications are made to the data values.

The column names and semantics in the Master Database are unique to your organization. If you are
unfamiliar with the columns in the Master Database, ask your Account Team for a description of your
profile. Alternatively, if you have exported your data file, you can examine it to see a list of the
columns. See Viewing Data and Sample Files (on page 99).

Using Grid and Grid Object Symbols
Grid Object Symbols

In order to use a grid within a cell, you must create one symbol of type "Grid Object" whose purpose
is to:

bind a grid object to a cell

(optionally) define the symbol that represents the key value of the grid

The grid object symbol itself is not intended to be used in the cell content but can be if you have a
specific need to do so.

Grid Symbols

The symbols whose values are controlled by grid have the data type "grid symbol" and are used in the
cell content.

See the Grid Publisher 7.0 User's Guide for detailed information about Grid and Grid Object symbols.

Using Quick Test Symbols

Quick Test symbols are very similar to Case (on page 79) symbols with respect to the Symbols tab.
The difference is that the values substituted at merge time depend on TESTVERSION (the Quick Test
version number), rather than a database column value.

For example, in the illustration below, CONTENTO01, CONTENTO02, and INTRO are Quick Test symbols.

Edit Rule

SN oo

1 Demo - Home Electronics - BlackBerry Demo - Coupon - Reward - 10% Demo - Coupon - $25 off §125 Purchase Demo - Home Electronics - Laptop
2 Demo - Home Electronics - HDTV. Demo - Home Electronics - BlackBerry Demo - Home Electronics - Laptop Demo - Mens Apparel - Pants
3 Demo - Home Electronics - Printer Demo - Home Electronics - HDTV. Demo - Home Electronics - BlackBerry. Demo - Womens Acc - Gloves
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The Quick Test symbol data types are available only when the cell has Quick Test enabled. See
Conducting a Quick Test (on page 135) for more information.

Using Custom Symbols

Custom symbols are essentially a form of extended Content Case symbols with additional rules. They
are created by your e-Dialog Account Team according to your requirements.

Using Plugin Symbols

Plugin symbols are created specifically for your organization by e-Dialog and are named individually.
Plugin symbols let you merge content from a source other than the Master Database. Some examples
of plugin symbols that e-Dialog has created for clients include:

Symbol Description

Ad/Article Lookup Lets you specify which ad or article to merge into the e-mail.

Article Select Case | Lets you specify the rules to use to merge different articles for
different audience segments.

URL Encode Lets you enter a URL and merges the encoded URL. For example, if
you enter http://www.e-dialog.com, the e-mail will contain the URL

http%3A//www.e-dialog.com.

To create plugin symbols for your organization, you work with your e-Dialog account team to identify
your needs, how to meet those needs, and any pricing requirements.

Any plugin symbols that are available to your organization appear in the Data Type drop-down. In the
following example, Article Lookup is a plugin symbol:

oymbor ————Loata Type |

CELLID Intrinsic

ECCID Intrinsic

TESTPLUGIM Data Caolumn
Article Lookup

[M] Content Case

Content Constant
Custom =

Data Column
Grid Object
Grid Symbal
Cluery Set
String Case
String Constant

The way you specify the default value is specific to the plugin symbol. Some plugin symbols also
require you to specify rules by clicking Edit Rule.

-85 -


http://www.e-dialog.com
http://www.e-dialog.com

Campaign Builder 7.0 User's Guide

Specifying the Based On Column

The Data Column, String Case, and Content Case data types allow you to select a data column on
which to base symbol substitution.

Data Type Based On
Intrinsic
|Content Case x| | AUDIENCE =l

ICDntent C-:unstantll

|Cu5t-:|rn LI
|Data Column x| | AUDIENCE x|
| String Case =l | AUDIENCE =l

| String Constant ;I
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The Based On field lists the available data columns:

Based On

| AUDIENCE =l

FALIDTENCE

CITY
CUSTOMERID
CUSTOMERTYPE
DOB

EMAIL 2
EXPIRATIONDATE

FIRSTNAME

FULLNAME

GENERALINTEREST
GTESTNVARCHAR2
HITREWARDDATE

LASTNAME

MOBILENUMBER

PAGEID

PHONE

POINTSEARNED
POINTSNEEDED
PRIMARYSPECIALITY

REGION

RELATIONSHIP
REWARDEXPIRATIONDATE
REWARDNUMBER
SECONDARYSPECIALITY

SEX

SIGNUPDATE

SN_TEST

SN_TEST_1

SREMAIL

SRNAME -

For example, to change the e-mail subject depending on the target audience for an e-mail, create a
symbol and choose AUDIENCE in the Based On field.

Specifying Symbol Default Value

The Default field is available for the following symbol data types:

Data Column, Content Case and String Case

Usually, there is a database value available for each symbol sent to each e-mail recipient. For
example, if the greeting of an e-mail contains the instrinsic symbol _FIRSTNAME__, each recipient
gets an e-mail that contains his or her first name. However, if the client data does not include a
recipient's first name, the symbol is replaced with the default value that you specify.

For example, you can specify Val ued Cust oner in the Default field for _FIRSTNAME__. Whenever the
data column has no value, the greeting appears as "Dear Valued Customer,".

For Content Case (and Content Constant) symbols, you can choose a content object from the Content
Library by doing the following:
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Click the content object icon ‘| to open the Content Library.

If necessary, use the Search pane to find the content object you want to use.
Click a content object to select it.

Click Done.

A W DN PP

Content Constant and String Constant

The values substituted for these symbols are defined here. There is no non-default case.

Custom

For Custom data types, click the drop-down and choose one of the custom values created by your
Account Team.

Grid Object Symbol
A grid object associated with the cell is defined here. There is no non-default case. The value of the
symbol is automatically set to the grid name.

Grid Symbol

The values controlled by the grid objects associated with the cell are defined in these symbols. There
is no non-default case. The value of the symbol is automatically set to the grid name, followed by a
period, followed by the grid column name.

String content based on the Quick Test version number. See Using Quick Test Symbols (on page
84)FILE10550
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Create the Audience Export File

In This Chapter

EXPOrt Tab.....oooiiie s 89
Understanding Export Information...........ccccccccvnnnnnnnnnes 90
Understanding the Audience Export Summary.............. 91
Export Tab

When you have specified the target audience(s) for a mailing, you use the Export Tab to create the
data file (also referred to as the "export file") that Campaign Builder uses to insert values, such as an
e-mail recipient's first name, in each e-mail. Initially, the Export Tab looks like the image below. Click
Export Data File to begin the export.

F

Campaign List = Campaign: Welcome = Mailing: Feb Welcome = Cell: Feb Welcome
Configuration: Cell: Feb Welcome Cell Id:_88888

Export Data File | Clone el

PSymBEISSNN Export

Export Information

Mo export information available.

Export Details

Mo export details available.

Data File

Cata File:
Mo data file available.
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The amount of time it takes for Campaign Builder to create the export file depends on the size of the
audience list. When the export is finished, the Export Tab looks like this:

F

Campaign List = Campaign: Welcome = Mailing: Feb Welcome = Cell: Feb Welcome
Configuration: Cell: Feb Welcome Cell Id:_88888

Export Information

E;’:::"t Mar 17, 2009 2:05 PM US/Eastern Job 7777777
File DEMO_EXPORT .txt Status Cane
Rows 10 Rows 10
Procez=zed Ewported

Export Details

Audience Export Summary
Job number = FFFTTITT
Ewport file = DEMD_EXPORT.txt

Type Name AliasListId AliasListName | Source Include Uni-:l
FIITITFT AUDIENCE QS _Test 0 - 10 10 10
Grand
Total: 10 o o
I |
Data File
Cata File:

DEMO EXPORT .txt

Understanding Export Information

Export Information provides a brief overview of the details associated with the export data file, as
follows:

Export Information

DE’;'::;“ Mar 17, 2009 2:05 PM US/Eastern Job 7777777
File DEMO_EXPORT .tut Status Crane
Rows 10 Rows 10
Frocessed Exported
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Field Description

Export Date Date and time the export was started

Job Export Job humber associated with your file

File File name

Status Status of export. possible values are: Done, Work in Progress, and

Failed.

Rows Processed

Number of rows done processing at any given point during the

export

Rows Exported

Number of rows done exporting at any given point during the

export

Understanding the Audience Export Summary

The Export Details section provides more detailed information about the export file:

Export Details

Audience Export Summary

Job number = FF7TTIT
Ewport file = DEMD_EXPORT. txt

-mmnfs

72712692 AUDIENCE Q5_Test
73396740 AUDIENCE SEQ _MSG_Cell_1532540 0

Grand
Total:

Show Summary in Excel.

(3

1 1

11 11

=]

)

To view columns to the right and rows below those currently displayed, use the scroll bars.

Note: Click the Show Summary in Excel link to download this export report to an Excel document.

Lists

This section details information about values in each column for audience, seed, and proof lists.

Column Description

List ID ID of the list

Type Kind of list: seed | proof | audience

Name Name of the list

Alias List ID This is only applicable in rare cases when multiple List IDs are

aliased as a single list for reporting purposes. This can be stripped
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out when sending to clients.

Alias List Name This is only applicable in rare cases when multiple List IDs are
aliased as a single list for reporting purposes. This can be stripped
out when sending to clients.

Source Initial number of e-mail addresses in the audience list. Typically,
the data team has already removed certain types of invalid e-mail
addresses, records with data that does not fit the column type
restrictions in the client schema, and duplicate records; as a result,
they are not be included in th Source number.

Include Number of people included in the export file that e-Dialog attempts
to mail to. Due to bad data and delivery issues, this might not be
equivalent to the actual number mailed.

Unique CID Number of unique CIDs across audiences. This number is only
meaningful in the Total row, because it is different from the Include
column only if there are CIDs that are found in multiple audiences
within a given campaign.

Dupe Number of duplicate records across audiences, plus records
deduped by cell-level dedupe criteria, plus records eliminated by
join conditions or WHERE criteria. This column can also include
records that are in an existing audience list but not in the master
database. If the dupe column contains negative numbers, the JOIN
table may contain multiple records for a given CID; you need to add
WHERE criteria to avoid getting multiple records for a CID.

Suppress Suppression through suppression lists, cross-client global unsubs,
cross-client global domain suppression and client domain
suppression

MobileSuppress Number of recognized mobile users who are being suppressed.
(Mobile users should only receive transactional messages; this is
configurable in the cell.)

Unsub Number of CIDs in the list who have unsubscribed. Some clients
manage Unsubs via suppression lists, in which case the unsubs do
not appear in this column. These CIDs are not mailed unless
configured specially in the cell for some types of transactional
messages.

Undel Records that have been flagged as undeliverable (not mailed unless
configured in cell).

Formats All the formats are listed. Indicates how many users are configured
to receive each format of this e-mail.

Suppression Lists

This section matches each suppression list with each audience and indicates how many CIDs were
suppressed by each suppression list for each audience.
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Column Description

List ID ID of the suppression list

Name Name of the suppression list

Audience ID List ID of the audience that the suppression list is being scrubbed

against

Audience Name

List Name of the audience that the suppression list is being
scrubbed against

Suppress Count

Number of records suppressed from the listed audience by the listed
suppression list
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Proof the e-mails

In This Chapter

Proof Tab...... e 95
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Proof Tab

When you have created the audience export file, you go to the Proof Tab to:

-05-



Campaign Builder 7.0 User's Guide

Preview an e-mail before viewing or sending proofs
View and send "one-up" proofs of an e-mail before sending the live proofs
View and send live proofs (L Proofs) of an e-mail before sending the final version
Note: Proof mailings are for testing and proofreading purposes only. They are not reflected in the data

used by eReports and Insight Builder for the mailing. Actions taken by recipients of proof mailings,
such as unsubscribing, do not affect the database.

o™ I clore con |

Froof Preview

: Prazwisw ]

Create Sample

* required field

Sample Type: (3 Random (O3 Permutations
Humber of Rows: |

| Build Sampls |

Data / Sample File

Dot File:
Sampla File: &a Sampla Built

Lproof Group 1

O induds in #rocks

[ send Mubtipart as Text

[ induds in Final Ems

: S+lect Rowa From | | Claar selected rows
Ao Al from Samghe »
#homg Salacied: 0

| Addd Addresses From List ]
i e

Ermiail Addresses

LEater erand mddragtir 38 Comin -6 par bed lick)

Lproof Group 2

[ 1rcluda in oraghs
[ Serd Mukipart as Text

O induds in Final Email

:IHHHE Rowm F rum“l " Claar eslected r«:.ua..
A5 40 fram Samake ~

# P Salectad: 0

| Add Addeesses Fron List

] e

Emiail Addresses

[Eater smnd addresti-r 58 comnn-gapsratid lick)

Lproof Group 3

O 1rclude in Proaks
[ Serd Mukipart o= Text

O includa in Final Email
| Balact o ¥ rr.rn-'l [ Clear velected r\:-ul..'l
Add AN fram Semake b
#Rews Salactad: O
Add Addeesses Frons List
] [

Email Addresses

[Enker emal sddieeeas st camma-siperabed brt)

One-up proofs and live proofs present content precisely as it will appear in the final e-mail. You can
see how symbols resolve, which allows you to verify that the logic involved in dynamic content is
working correctly. This helps to ensure that the content appears exactly as expected for each target
audience.

One advantage of proof mailings is the ability to test various message formats. For example, you can
force a MIME type by selecting a row of data that is set to receive HTML format and sending that row
a live proof Text format instead.

One-up and live proofs use a sample file consisting of a subset of the rows in the data file. These
sample rows are used to construct proof mailings, which are sent (along with other data) to a
particular group of users.
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In a standard cell, the data file used to build the sample file consists of the audience lists specified in
the Audience Tab (on page 45) of the cell. In an Insight Trigger cell, the data used to build the sample
file comes from your selections in the Lproof Audience pane of the the Insight Audience (on page 118)
tab. This is because the actual audience data does not exist until the Insight Builder query executes
for the first time.

Previewing the e-mail

You can use the Preview button to see how the e-mail appears to recipients with all symbols resolved.

1 Click Preview.
The preview is displayed in a new window.

f

Audience: | Eyample Audience [+
Format: ||

View Spam [
Report:

Addresses to
send sample to:

Enter up to 10 addresses seperated by commas.
These samples will not include the spam report

Hide Images [ ]
from HTML Part?:

[ Preview ] [ Send Sample Proof ] [ Close Window ]
Preview

From Technical Publicaticns

To test@e-dialog.com

Subject [I proof|H] Symbals Demonstration

612172938 61217258

%

2 Select the Audience for which you want to view the Lproof from the Audience drop-down.
3 Select the type of e-mail you want to view from the Format drop-down.

Select H for HTML, T for text, or A for AOL.
4 To view the spam report, check the View Spam Report check box.

5 To send the Lproof to e-mail addresses that are not included in the target audience, enter them in
the Addresses to send sample to text box.

Delimit the addresses with commas, without spaces between the addresses.
6 Click Preview to preview the Lproof and, if applicable, see the spam report.

7 Click Send Sample Proof to send the Lproof to the e-mail addresses in the Addresses to send
sample to text box.

8 Click Close Window when you are done.

-97-



Campaign Builder 7.0 User's Guide

Creating a Sample File

A sample file is a subset of your full export file that you can use for proofing purposes. A sample file
can contain:
a specific number of sample rows selected at random from the export file (Random)

permutations of a set of columns in the export file (Permutations)

Creating a random sample

To create a sample file containing randomly selected rows:
1 Click Random.

Create Sample
* required field

Sample Type: (&) Random () Permutations

Number of Rows: |7

[ Build Sample ]

2 Enter the number of rows.
3 Click Build Sample.

While Campaign Builder builds the sample, the message "Building Sample" appears at the top of
the Proof Tab.

4 Click Save.

Creating a sample that includes all permutations

To create a sample file that that includes permutations of a set of data columns:
1 Click Permutations.

Create Sample
* required field

Sample Type: () Random (&) Permutations

Columns:  [r o FTRSTLASTHAME
0. FIRSTHAME

D.SEX

FORMAT

LISTID
ORIGINALLISTID
UNDEL_FLAG
UNSUE_FLAG

—

N1

—

-
-
3

44

% o e
—_— e e
—

—

e ro—|
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2 Move the columns that you want to include in the sample data file from the left-hand list to the
right-hand list.

The available columns include the defaults shown here plus any data columns used in the Based
On fields of the symbol definitions in your content (see Specifying the Based On Column (on page
86)).

Use the single arrows to move one column name. Use the double arrows to move all column
names. Use the up and down arrows to move column names within the list of column names to
include.

The number of permutations you send is n! (n factorial) where n is the total number of rows
(values) in all selected columns. For example, if you have three values in the FORMAT column and
two values in the LI STI D column, the number of permutations is 5! =1 x2x 3 x4 x 5 =120.
However, e-Dialog limits the number of permutations to a maximum of 75.

3 Click Build Sample.

While Campaign Builder builds the sample, the message "Building Sample" appears at the top of
the Proof Tab.

4 Click Save.

Viewing Export and Sample Files

When you have exported the data file or the sample data file, you can view it by clicking the name of
the file.

You can view the export file for three weeks after the cell is mailed. After that point, the file is no
longer available for viewing.

Data File

Diata File:
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The dialog shown below appears in a new browser window. Because the Data File screen is very
wide, the following image displays only the left-hand columns of the data file table.

Export Data File Viewer
Fila: DEMO EXPORT.mex (2 KE)

[ Firmt ] [« Previoes ] 171 [Hext> | [Last=> ] Rows Per Page: |35 Sample Interval: | o 'v] ;

Fiers: [N I

ACTIONS ROW CID EMAIL LISTID ORIGINALLESTID M
Preview | WIF | Spam Repart 1 423 ssssl@e-dualog.cam FIF12692 FAT12602 4
Preview | WIP | Spam Report 2 10062 Lkt bk 1@hotmeil.com 7712692 F2712602 i
Praview | WIP | Spam Repart 3 31360020 sexe?@a-dialog.com FITF12692 72712602 i
Prewiew | WIF | Spam Report < 31362150 tet bt 2@hotmail.com FITF12692 72712602 1
Preview | WIF | Spam Report 5 J13644B0 ssssh@e-dialog.com FITF12692 72712602 i
Preview | WIF | Spam Report & 31373240 ettt E@hotmail.com FIT126592 72712652 1
Praview | WIF | Spam Repaort 7 1374600 s555 M@ e-dialog.com FIF12892 72712682 1
Prewiew | WIF | Spam Report 8 J13T76830 ittt ¥ @hotmail.com FrF12692 F2T12652 1
Preview | WIF | Spam Report 9 31380380 5555 %@ e-dialog.com FiF1as9z FAT12652
Preview | WIF | Spam Report 10 31381410 titttSFhotmail.com FrF12892 TAT12652 1
Praview | WIF | Spam Repart 11 33518150 555528 e-dialog.com F3356740 73396740
(] 1l |
[c<rwst] [ =previcus | 1/1 [Wext> ] [Last=>

5, A

Three actions are available. Use:
Preview to view or send a one-up proof (on page 101)
WIP to view a work in progress (not ready for one-up)
Spam Report to view the Spam Assassin score (on page 101)

To specify which rows to display:
1 Click << First to go to the first page of data.
2 Click < Previous to go to the previous page of data.

The value that appears between the << Previous and Next >> buttons indicates the current page
and the total number of pages. For example, 10/22 indicates that page 10 is currently display and
that there are 22 pages total.

3 Click Next > to go to the next page of data.

4  Click Last >> to go to the last page of data.

5 Enter a number to specify the number of rows of data to display on each page.
The default value of 25 displays 25 rows per page.

6 Select a value from the Sample Interval drop-down.

The sample interval specifies at which row to start displaying data file information in the data file
table. For example, if there are 30 rows in the data file and you select 25th, the table contains
rows 25, 26, 27, 28, 29, and 30.

7 Click Submit.
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You can reduce the number of rows displayed based on string matching within the data in any column
in the data file. For example, to view all of the rows whose e-mail address contains "test" enter t est
in the field above the EMAIL column and click the Set Filter box. The filter would match:

test@e-dialog.com
someone@mail_test.com

If you use more than one column, the rows you display in the table meet all filter criteria.

Sending a One-Up Proof

The one-up proof page displays an e-mail message exactly as it would appear for a recipient with all
symbols merged into the cell content. When finished, click the browser's Close button.

(AddTo LProofGroup ] [ T (] H [¥] M Proof Group | Group 1 [+]

[ Send this email ]

to (Just One) :

From | Technical Publications |

To | userl@example.com |
Subject | [I proof|M] Symbols Demonstration |
TEXT PART

Hello Valued Customer.

Thi=z i= a =zample e-mail.

HTML PART

Hello Valued Customer.

This is a sample e-mail.

Add To LProof
Group

adds the row to the messages sent to a specific Lproof group

Send this email

send the one-up proof to a specific e-mail address

Viewing the Spam Report

You can see the spam report and how the e-mail appears with the content for an e-mail recipient
merged into the the cell. The spam report is a summary Spam Assassin report. Messages with a score
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less than 5 are most likely to be judged as acceptable by most spam filters. If the message scores
greater than 5, look at the itemized scores for ways to reduce the score of the message.

1 In the row for which you want to see the sample e-mail, click Preview or Wip.
The spam report and sample e-mail appear in a separate window.

Content preview: Congratulations! You are reading the Campaign Builder &
User's Guide., Hi Valued Cuscomer This is an example cell for the
Campaign Builder & documentation. Here's a link to Google:
htep: //redirecel.e-dialog.com/x/Mo/05/2AFI/BT/WSAZX/28/t Goodbye. [...]

Content analysis details: (2.9 pointz, 5.0 required)

pts rule name description

0.3 HTHL_GD_?O BODY: Message iz 60% to T0% HIML

0.0 HTHML MES5S5AGE BODY: HIML included in message

2.6 HTHL_IHAEE_DNLY_DS BODY: HTML: images with 400-800 byvtes of words
0.0 HO_RECEIVED Informational: message has no Received headers
From | g-Dialog Technical Publications <brogoff@e-dialeg.com=

To | fooBe-dialog.com

Subject [ proof|M] Example Cell 01

TEXT PART

Congratulations! You are reading the Campaign Builder & User's Guide.

Hi Valued Custcocmer
This is an example cell for the Campaign Builder & documentation.
Here's a link to Google: hotp:f/ redirectl.e-dialog.com/r/LQ/ID/6eJOVHZ/JY/WSAIK/ S0/t

Goodbye.

[[LQ-PKEJ9-ID-6JOVHZ-JY-M-M2~-20080915-d7sb00aescieazifei] ]

HTML PART
Congratulations! You are reading the Campaign Builder 6 User's Guide.

Hi Valed Customer

This is an example cell for the Campaign Builder 6§ documentation.
Here's a link to Google: Google

Goodbye.

O

2  After reviewing the e-mail, click the browser's Close button.
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Understanding Lproof Groups

The Proof Tab allows you to set up three different groups of e-mail addresses to receive Lproofs. You
must send a proof to at least one address to complete the Proof tab and move on to the Execute tab.

Lproof Group 1 Lproof Group 2 Lproof Group 3

[ indude in #rocks [ induds in erooks O irclude in Proaks

[ Send Multipart as Text [ Serd Mukipart s Text [ Serd Mukipart es Text
O include in Final Ems O 1nclude in Final Email O 1rclude in Final Email

| Select Rows From | | Clear selected rows | | Sebect Rown From | [ Clear sslected rows Galact Rown Frons | [ Clear selected rows |

Akl A0 froen Samgke £ A5 A0 fram Samgke L4 A3 AN fram Sevgk: e
#herag Salaciad; 0 #Rews Salactad; 0 #Rews Selactad: 0

: i Addreeses From List ] | Add Addeecsnes From List Audd Al deesass Feone Lisk
W ™ ] v W ™
Email Addresses Email Addresses Email Addresses

[Ester eraaill pddresses 35 comires-gaparabed lisk) [Eafer emad wddresses a8 comms-seperabed list) [Eakwr email addeesses a8 comama-saperabed ket)

You can use the same or different sets of sample data for each group. You can assign your own

meanings to the group numbers. However, e-Dialog recommends that you organize the groups as
follows:

Group 1: e-Dialog internal proofreaders
Group 2: Client proofreaders

Group 3: Seeds

Note: Seeds are e-mail recipients who are not included in the target audience, but who want to
receive the LProof e-mail before the final e-mail. An example of a seed is the CEO of a client.
For each sample group that you want to use:

1 Create a sample data file.

2 View the sample data file.

3 Include some or all of the rows from the sample data file in an Lproof group.

When you have set up more than one Lproof group, you can copy sets of sample data rows from one
Lproof group to another.
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Sending Live Proofs

Lproof Group 1

[ 1nclude in Proofs
[ send Multipart as Text
[ include in Final Email

[ Select Rows From ] [ Clear selected rows ]

Add All from Sample b

£Rows Selected: 0

[ Add Addresses From List ]

a W

Email &ddresses

{Enter email addresses as comma-seperated list)

1 For each group, do the following:

a) Check or uncheck Include in Proofs to include or exclude this particular group from the L
Proof recipients.

b) Check Send Multipart as Text to send any sample rows that were Multipart as text. This is

useful when there are no text recipients, but you want to proof the text portion of the Multipart

message.

c) Check Include in Final Email to ensure that this particular group gets the final e-mail.
2 Select one of the following options from the drop-down list under Select Rows From:

§ Add All from Sample - adds all rows from the sample data file

§ All From Group 2 - adds all rows from Group 2

§ All From Group 3 - adds all rows from Group 3

§ None Selected - does nothing
3 Click Select Rows From to add rows from the source selected in the drop-down.

You can click Clear selected CIDs to remove all rows from the group

a proof/seed list to the list of LProof recipients.

Proof/seed lists are created outside of Campaign Builder. You can have specific proof/seed
groups for each campaign.

5 Click Add Addresses From List to add e-mail addresses from the selected proof list.

6 Enter any other e-mail addresses to which you want to send the Lproof in the Email Addresses
text area.

-104 -

Select a proof/seed list from the drop-down list under Add Addresses From List to add rows from



Wednesday, October 07, 2009

Separate e-mail addresses with commas.
7 Click Save.
8 Click Send Proofs to send the Lproofs to the groups you specified.
The confirmation screen appears.
9 Click OK to Proof.
Note: Always take one last look at the content, check the box, and then click OK to proof.
10 If a message about custom publishing rules appears, review these rules and check with your
account team to ensure that you are following all rules appropriately.
Campaign Builder returns to the Configuration Tab.
As the proofs are mailed, the following e-mails are sent to the Client Notification addresses specified
in Advanced Settings (on page 40):
Status
Warnings
Spam Assassin (see Viewing the Spam Report (on page 101))
URLSs found in proofs
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Sending the Final e-mail..........oocciiiimiiiiiicccierneneee 107

Execute Tab

This section describes the Execute Tab for a standard cell. If you are creating an Insight Trigger cell,
see the Execute Trigger (on page 120) tab.

When you have proofed a cell and determined that the content is correct, you go to the Execute Tab
to send the final e-mail.

F

Campaign List = Campaign: Welcome = Mailing: Feb Welcome = Cell: Feb Welcome

Configuration: Cell: Feb Welcome Cell Id:_88888

 Cone col
Audience | Content Symbols  Export m

rl

Thizs Cell is ready to be scheduled for launch on the date and time specified.

Cata has been exported for this mailing at: Mar 17, 2009 2:45 PM US/Eastern
{(®) Use this Export for the mailing
() Clear this data and re-export at drop time.

*MNote -- Due to the fact that Live Proofs are dependant on a pre-exported data =set,
wvou will not receive Live Proofs with the final mailing if vou select this option®

(v 18] (18] [z009 ] 10 ]:[25 | [ ] D

US/Eastern

] ok to Launch

Sending the Final e-mail

To send the final e-mail:
1 Specify the data file to use.
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You can use the data file you created in the Export Tab to send the cell or create a new data file
just prior to sending the cell. If it is likely that the client audience list has changed since you
exported the data file, create a new data file. e-Dialog requires that you export a new data file if
the existing data file is three days old or older.

8 To use the data file you created in the Export Tab, click Use this Export for the mailing.

§ To create a new data file just prior to sending the cell, click Clear this data and re-export at
drop time. Ensure that you allow sufficient time to create the new data file before sending the
cell.

Note: Re-exporting at drop time does not allow you to repeat the proof process and thus
increases the risk of errors in the mailing.

2 (optional) Change the date and time to send the cell.

The date and time that appears in the Execute Tab is the one you set in the Scheduled Date
section of the Configuration Tab.

To change the date and time to send the cell, click the calendar control, and then click the date
and time you want to use.

When you change the date in the Execute Tab, you have to click Execute to have the change take
effect.

3 Approve sending the cell using the data file specified, at the date and time specified by clicking
Ok to Launch.

4  Send the cell by clicking Execute.
Note: Clicking Execute sends the cell at the date and time specified, not immediately.
Campaign Builder returns you to the Mailing Setup (on page 29) page.

After You Execute

" Once a metered mailing has begun, you can change it to full speed. However, if a non-metered
mailing has begun you can not apply a meter queue; you must cancel and restart the mailing.
You can pause and resume the actual deployment of e-mail messages.

You can cancel the actual deployment of e-mail messages. Contact your e-Dialog Account Team
about returning the cell to Setup mode.

Once a cell has been executed (mailed), it cannot be modified and reused. Instead, create a clone
(identical copy) of the cell, make modifications, and mail the new cell.

If you return to the Execute tab after a cell has been executed, the data file radio button is set to
Use this Export for the mailing regardless of what was selected when you executed the cell. This
may be misleading but makes no difference because you cannot execute the cell again.

Understanding Reports
A mailing generates a set of reports that are sent to the Error Notification and/or Client Notification
e-mail addresses as specified in Advanced Settings (on page 40). These reports include:

All mail is sent

Processing is complete

On Demand Refresh
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About Insight Triggers

Insight Trigger mailings automatically send e-mail to a dynamically generated audience list on a
user-defined schedule. The audience list is created by executing an Insight Builder query that can be
based on any data available to Insight Builder, including audiences, campaign results, and profiles.
For example, you can send:

A welcome message immediately after a customer registers on your site
A special offer when a customer abandons a shopping cart on your site

A promotional message on a specific day followed by the same message three days later to
anyone having opened (or not opened) the first message, and another fours days later

A sequence of messages that varies in content according to accumulated data from previous
messages

To avoid sending the same triggered message to the same e-mail address multiple times, you define
an Insight Trigger Bucket in Insight Builder. You use the data collected in that bucket in the query that
generates the dynamic audience list. The Trigger Bucket is a cumulative record of all the e-mail
addresses that have received a particular triggered message over the life of the mailing. The Trigger
Bucket records the results of all previous executions of the triggered cell in optional rollover ranges
based on specific days or ranges of consecutive days relative to the current date.

Configuration Process Overview

The basic Insight Trigger configuration process consists of the following steps:

1. | Create a Trigger Bucket. a Open Trigger Manager.
b Create a Trigger Bucket.

See Creating a Trigger Bucket (on page 112)
for a detailed description.

The trigger bucket appears in the Insight
Builder New Query tab Actions button.

2. | Create a query in Insight Builder. | @ Open Insight Builder.
b Create a query as described in Creating an
Insight Builder Query (on page 121).

You can postpone this step until you reach the
Insight Audience (on page 118) step in Creating a
Triggered Cell (on page 117).

3. | Create an Insight Trigger Mailing. | @ Open Campaign Builder.
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b Create an Insight Trigger mailing.

See Creating an Insight Trigger Mailing (on
page 116) for a detailed description.
¢ Create an Insight Trigger cell within the new
mailing.
See Creating a Triggered Cell (on page 117)
for a detailed description.

You can use multiple queries and multiple mailings to create more sophisticated Insight Triggers.

Trigger Mechanism Overview

An Insight Trigger mailing contains a triggered cell that is very similar to a standard cell except that
the triggered cell itself is never executed. Instead, the triggered cell provides a template for a series of
cloned standard cells, which are executed (unless the audience list is empty).
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Every 24 hours (on specified week days and time of day)

Execute Trigger

Clone Trigger mailing
producing standard mailing
named with month and year

Standard
mailing
exists?

Generate avdience list El

v

Execute query

Audience
empty?

Build audience

Clone Trigger cell
producing cell
in standard mailing

Perform Drop State action
(statuz = Mailed)

Standard
cell exists?

Clone Trigger cell
producing cell

in standard mailing
(Status = Setup)
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Notes

" The trigger mechanism is based on a 24-hour clock. It checks the time continuously and executes
triggers at their appointed times.
When Campaign Builder 7.0 clones the triggered mailing to create a new standard mailing, it
names the mailing by appending a hyphen followed by the month and two-digit year to the trigger
mailing name
When Campaign Builder 7.0 clones the triggered cell to create a new standard cell, it gives the
new cell the same name as the triggered cell. Thus, consecutive empty audience results can
produce a long list of identically-named cloned cells beneath the triggered cell.

The Drop State action performed is the one specified in the Insight Trigger cell:
§ Mail
8 Mail with Lproof
8
8
See Execute Trigger (on page 120) for more information about drop states
Every 24 hours at 1:00 a.m. Eastern Time, Insight Builder updates the rollover range counts in all
Trigger Buckets. Thus, multiple Insight Triggers that query the same Trigger Bucket within the
same Insight Builder 24-hour cycle get the same range counts.
Every month Campaign Builder automatically:
1 Clones the Insight Trigger mailing, producing a standard mailing
2 Names the clone by appending the month and year to the original name
3 Transfers automatic execution to the new mailing

Creating an Insight Trigger

Creating a Trigger Bucket

An Insight Trigger Bucket provides an ongoing record within Insight Builder of the people that have
received a particular triggered message. You can use the Trigger Bucket in any Insight Builder query
for any purpose. For example, the triggered message can query the Trigger Bucket to avoid sending
the same e-mail to the same recipients repeatedly, or it can send the same e-mail to certain recipients
on a schedule.

To create an Insight Trigger Bucket
1 Log in to Precision Central.
2 Select Utilities > Trigger Manager.

The Trigger Manager allows you to search for existing Trigger Buckets and to create new ones.
For more information about the Trigger Manager, see Using the Trigger Manager (on page 124).
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r

Trigger List

Search

T

=]

Insight Trigger Manager

From:
=

Drop Days: Sunday Monday Tuesday Wednesday Thursday Friday =

Trigger Name: |

Cell Name: |

cell 1D: |

Status:

[ search ] [ Trigger Buckets |

Trigger Bucket Campaign

DTS Perm
Abandoned Cart Campaign

03.17.2008
Gold Peak SRE

campaign

Mailing Cell Start Date End Date Drop Days
_Irr:imggtr Test Insight
QO8T . Trigger for  06/09/2008 08/06/2008 M,Tu,W,Th,F
Test Mailing Stuck Jobs
1
test
triggers Cell Mame 10/06/2008 12/31/2030 Su,M,Tu,W,Th,F,Sa

4  Fill in the Insight Trigger Bucket Details dialog.

Fa

Insight Trigger Bucket Details

* required field

Name:™

Insight Trigger Range Bucket From To

Rollover Range:* o

0 999

LS

5 Click Save.
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A confirmation screen appears reminding you that once this bucket is created it cannot be
removed without contacting your Account Team.

Once you confirm that you want to save this Bucket, the Trigger Manager immediately creates a
Profile and associated Buckets in Insight Builder.

New Trigger Buckets do not appear in the Trigger Manager list until they are linked to a triggered
cell.

Insight Trigger Bucket Details
The following table lists the fields in the Insight Trigger Bucket Details dialog:

Field Description

Name The name of the Trigger Bucket that you want to appear in Insight Builder.
A Trigger Bucket can be used by multiple Insight Triggers so name it
accordingly.

Insight Trigger The Rollover Range consists of a set of Range Buckets, that group

Rollover Range recipients according to how long ago each recipient was sent a particular

triggered message. When viewed in Insight Builder, these range buckets
display only counts. However, when used in Insight Builder queries, these
range buckets provide audience lists.

All The default Range Bucket All logs all the recipients (unique e-mail
addresses) to whom the triggered message was sent with the last 999
days (approximately two years and nine months).

If the goal of your trigger is to simply prevent recipients from receiving the
same message more than once, make sure to use the EXCLUDES ALL
field in your query (in addition to an audience list):

EXCLUDES - All

This query excludes all recipients to whom the message has been sent at
any point in time.

Range Bucket Use a descriptive name for each Range Bucket. This is the description
that appears in the Trigger Bucket itself and queries that use Range
Buckets.

If a Range Bucket will be used by more than one query, you can include all
or part of the Trigger Bucket name in the Range Bucket name for
readability purposes. See Sequence of Messages (on page 128) for an
example of how this works.

Note: Date intervals represented by rollover ranges are relative to the
current date with respect to the execution of an Insight Builder query
based on them. Thus, the set of recipients in each rollover range may
change every day. In other words, a recipient record is always included in
the All range (until its age exceeds 999 days) but moves from user-defined
range to range as its age advances.

From and To These two fields define the number of consecutive days grouped in each
Range Bucket. You can use any numeric value from 0 to 999 where zero
represents less than one day (24 hours).
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For example, if you want your first bucket to group all recipients that were
sent the triggered message in the previous 30 days, enter 0 in the From
field and 30 in the To field. If you want the second bucket to contain the
the recipients who were sent the triggered message more than 30 days
ago, enter 31 in the From field and 999 in the To field.

Range Bucket From To
All 0 plels]
(1 to 30 days old 0 30
31 days and older M 955

Before any e-mail is sent, the resulting Insight Trigger bucket contains the
following ranges, each with 0 recipients:

All (0)

0 to 30 days old (0)

31 days and older (0)

To prevent recipients from receiving the message more than once, use the
following Insight Builder query for the trigger cell:

EXCLUDES - All

Gaps Between Rollover Ranges

If a recipient falls into a gap between rollover ranges, it is included in All but not in any other range.
For example:

Range Bucket From To
[l [0 |lz=s |
|].t|:|3|:|a'5rsnlu:| ||III ||3 |
|5tu:u'5|day5-:u|u:| ||5 ||'5| |

Recipients that are exactly four days old or greater than nine days old are included in the All range
bucket but not in any other range buckets.

0 1 2 3 4 5 B 7 & 9 10 .. 999

All

1to 3 days old

5 to 9 days old
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Overlapping Rollover Ranges
If a message is recorded in more than one rollover range, it is included only once in All. For example:

Range Bucket From To
[l |[o J[zss ]
|Dtu:u'5|day5-:u|d ||IZI ||'EI |
|5 to 14 days old 5 |14 |

Messages that are between five and nine days old are recorded in two user-defined range buckets
but are included in the All range bucket only once.

4 5 6 7 &8 9 10 11 12 13 14999

o 1 2 3
All

0to 9 days old

5t0 14 days old NN

Creating an Insight Trigger Mailing
1 Create a new mailing as described in Creating a Mailing (on page 29).
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2 In the Mailing Type drop-down list select Insight Trigger.

" !

Mailing Setup

* required field

Mailing Name * |Renew Trigger

Mailing Type * | §isiiragysis «

Description

The description will not appear in your mailings

Categories Team Mailing Type
Mewsletter~h 3rd Party~3r

([ save ] [ ) | ) | J

Once the Insight Trigger mailing type is created, you can create triggered mail cells under it, just as
you would a standard mail cell in Campaign Builder. Once you have created a triggered cell, you
cannot change the Mailing Type back to Standard.

The mailing is automatically cloned each month, as described in Trigger Mechanism Overview (on
page 110).
Creating a Triggered Cell

Once the Insight Trigger mailing is created, you can create triggered mail cells under it, just as you
would a standard mail cell. On the Mailing: mailing name screen, click Add A Cell as described in the
Creating a Cell (on page 31) section of the Campaign Builder 7.0 User's Guide.

During the cell creation process, three tabs are different in a triggered cell, as shown below.

Standard Cell Creation Insight Trigger Cell Creation Tabs
Tabs

Configuration Configuration

Audience Insight Audience
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Content Content

Links Links

Symbols Symbols

Export Export

Proof Proof

Execute Execute Trigger

The remaining tabs (Content, Links, Symbols, Export, and Proof) are the same as those in a standard
mail cell.

Configuration

The Basic Settings are the same as a normal cell except that there is no Scheduled Date. The
Advanced Settings are the same.

Specifying the Insight Audience

The Insight Audience tab is different from the Audience tab in a standard cell. The sections are that
are different are highlighted in grey:

Standard Cell Insight Trigger Cell

Audience

InsightBuilder Queries

Lproof Audience

Suppression Suppression

Suppress Wireless Domains | Suppress Wireless Domains

Deduping Criteria

Unsub Suppression Unsub Suppression

Undeliverable Suppression Undeliverable Suppression

This section describes the sections that are different in a triggered cell. For descriptions of the other
sections, see Define the Target Audience (on page 45) section of the Campaign Builder 7.0 User's
Guide.

Specifying Insight Builder Queries

To build the audience dynamically:
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1 Move one or more existing Insight Builder queries from the left-hand pane or click Insight Builder
to open Insight Builder (as described in Creating an Insight Builder Query (on page 121)).

InsightBuilder

Queries * First Message Query [0] Welcome [0O] _A_
Second Message Query [0]
Third Message Query [0]

—

e
b

f—«f—\r—xr—ﬁ

|

A R O L O
—

[ Refresh ] [ In5ightBui|der]

Each time the Trigger runs, it executes the selected queries and generates a new audience list,
which determines who should receive the triggered message. If you select multiple queries for a
single trigger, the generated audience list contains the union of the results of the queries.

Note: Ensure that at least one query used by a triggered message includes an existing audience
list, typically one associated with a data feed from your Web site, as in the following query:

Query Builder Window

Field Operation Selected Field Yalues Count
Multi-Use Aud Includes »* | mail to e-dialog a0 || AND
Welcome Excludes @ » | Al 119 &

Specifying the Lproof Audience

To specify recipients of Lproofs:
1 Move one or more existing audience lists from the left-hand pane to the right-hand pane.

Lproof

Audience = 75107974: Changed the n

Bl | e
75107978: Changed the na| | B
75108106: Changed the na
75108822: Changed the na
751059160: Changed the na
75239874: newlist [1088]
75240264: testiiwve [0]

75240428 testzix [0]

T5240434: teataeven [0] | |
75242%34: Bug teat - kar |V il

—
—

-
KN
.

My
b

—
—

V

— e e

44

e ey

[ From Other Lists ]
These are the same audience lists that appear in the Audience pane of a standard cell. They have
two purposes:

8 Receive the cell for proofreading purposes when the trigger executes in the Lproof or Mail with
Lproof drop state as specified in the Execute Trigger (on page 120) tab.

§ Provide a target audience to use when building a sample data file in the Proof tab (on page
120).

Note: The Lproof Audience does not receive the e-mail proofs sent from the Proof tab.
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Proof

The Proof tab in a triggered cell has the same purpose as the Proof tab in a standard cell: to send live
proofs (L Proofs) of an e-mail before sending the final version. The difference is that the data used to
build the sample file comes from your selections in the Lproof Audience pane of the the Insight
Audience (on page 118) tab. This is because the actual audience does not exist until the Insight
Builder query executes for the first time.

Execute Trigger

The Execute Trigger Tab provides a way to configure the schedule for the trigger.

[_] [ Ha ulu-.'ll:m-rnl_: [_:Ium- -::pl.]

W R W o o o S
rigger Coahgumstion
[Trisg e Bussion i_pat =
Fab |3 17 |4 | 2000w
Sieri Dlate L
vl
—_—
End Dol Fabs el a1 |) 290 ] coes tot Eepire
e
== O suncay ] whandey [#] Tuesdey [ Wedmesdsy
v r = —
| Thuradsy || Fridiy D Saruingl sy
P ||
FRun Time =
USEastem
riceity 1 lae
or=p Stais ua w
jirgpe St Eciren ||

Pause § Canoe [ Chownvy Call ]

Triggar Configuration
Trigger Buchket 24 _Auto W
Feb [w] 17 [w] 2003 [ |55

U HEasisrn

Start Date

Fab [ae] 21 [aef 2008 || ElET Expire

End Date L
V P
Drop Days |:| Sunday |:| Monday Tuesday |:| Wednesday
|:| Thursday |:| Friday |:| Saturday
Run Time 200w Y_
U S/Eastern
Pricrity 1 |
Drop State il Sl
Trigger Status Active Sl
Field Description
Trigger Bucket Binds the triggered cell to a specific trigger bucket.
Start Date Specifies the day you want the trigger to start executing.
End Date Specifies the day you want the trigger to stop executing. You can
check the Does Not Expire box to make the trigger continue
indefinitely.
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Drop Days Specifies the days of the week during which the trigger should
execute.

Run Time Specifies the time of day to execute the trigger.

Priority Provides a way to resolve conflicts that can occur when two or more
triggers execute at the same time.

Drop State Specifies the action to perform when the trigger executes an active
cell:

Setup

Lproof

Mail

Mail with Lproof

In Setup state, no e-mail is sent.

Trigger Status Specifies the state of the cell with respect to execution. Only active
cells send e-mail.

Setup
Active
Inactive
Pause

Creating an Insight Builder Query

An Insight Trigger can use any Insight Builder query and an Insight Builder query can be based on any
data available within Insight Builder. However, for a query to make sense within the context of an
Insight Trigger, it must be based on:

One or more audience lists, typically including data feeds from Web sites
One or more Trigger Buckets (on page 112)

To create an Insight Builder query:

Open Insight Builder.

Click the Audiences icon to open a list of existing audiences.

Choose at least one target audience field.

Click the Actions icon in Insight Builder to display a list of existing Trigger Buckets.
Choose at least one Trigger Bucket rollover range field.

o OB~ WN P

Drag and drop your chosen target audience and Trigger Bucket fields into an AND statement
block. See Understanding Insight Builder Drop Zones (on page 122) for information about drop
zones and query logic.

7 A minimal Insight Trigger query must look something like the following example:

Query Builder Window

Field Operation Selected Field Yalues Count
Multi-Use Aud Includes »* | mail to e-dialog a0 || AND
First Message Excludes @ » | Al 0|5
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Note: Failure to include a target audience field and a trigger bucket field in the query can produce
unexpected and undesirable results. For example, a query that contains an EXCLUDES ALL field with
no target audience field creates a dynamic audience list that contains every e-mail address in the
Master Database.

Understanding Insight Builder Drop Zones

When you drag a field to the Query Pane, you drag the count, as indicated in the area shaded red in
the following figure:

Insight Builder » Create New Query

Select items from top window and drag to the Query Builder Window to build & new Audience.

| Campaign Fesullts Name Count
e ¥ 3 Profiles
Insight Triggers a
I—J ] Al (whale databaze) S 1.034,334

| fAudiences ¥ ESGandar
| _'|.I‘-'c|| {only dafinad valuas) E-'J 2,577

T Male E‘-'" 1,482
_ Fernale o 1,095
* ] Reagion

b [ Product Class/Sub Class
[l DuPant Pradust
* T Da nat mail

* U Dnandture Web Behavior

Quary Builder Window

Drag the count to the
Query Builder Window

| Prewiew Date | Analyze Data | Build Audience || Save Query || Clear All || Supprass Hon-Mailable ‘i-‘l '-._v;

You position the field in the Query Builder Window to specify the logical relationship between your
initial criteria and any additional criteria.

Tip: When you drag a count to the Query Builder Window, the area highlighted in the following figure
indicates the type of Boolean relationship (AND or OR) you are creating.

Puey Builder Window | |

Field Dgs:ratinm Selected Field Walies Cain®

Ragion Includss  » U5 QF Canads B4 [ A
Garder Includea = Farnsle 1023 X

|

-122 -



Wednesday, October 07, 2009

Specifying an AND relationship
An AND relationship indicates that both criteria must be true.

To specify an AND relationship:
1 Select a count from a different field from the existing criterion.
For example, if the existing field is Gender, select a count from Region.

Note: Unless a field allows multiple values, it does not make sense to specify an AND relationship
between values of one field. For example, one cannot be both male and female; specifying gender
equals male AND gender equals female yields an audience of 0. However, if one can select
multiple teams as favorites, specifying favorite team equals Red Sox AND favorite team equals
Cubs does not result in an audience of 0.

2 Drag the count to the area shaded in red in the following figure.

Gusrg Buildur Windo

Finld Opsrabon Salactnd Field Valusa Count

Gmndar _ Inchides - Farmala 1033 | [

Subtotal:

Specifying an OR relationship
An OR relationship indicates that either criterion must be true.

To specify an OR relationship between values of the same field:
1 Select a count from the same field as the existing criterion.

For example, if the existing field is Region, select another count from Region.
2 Drag the count to the area shaded in red in the following figure.

Gusrg Buildur Windo

Finld Opsrabon Salactnd Field Valusa Count

Subtotal:

To specify an OR relationship between different fields:
1 Select a count from a field different from the existing field.

For example, if the existing field is Region, select a count from Gender.
2 Drag the count to the area shaded in red in the following figure.

Gusrg Buildur Windo

Finld Opsrabon selactnd Field Valusa Count
Gmndar _ Inchides - Farmala 1033 | [

Subtotal:

Specifying multiple relationships

You can specify more complex relationships by creating statement blocks. Each block can specify
multiple criteria. For example, you might want to find female customers from the U.S. or Canada, and
male customers from Japan.

The first statement block finds all customers from the U.S. or Canada who are female.
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The second statement block finds all customers who are from male from Japan.

The following illustrates the two statement blocks:

Field | Operation | Selected Field ¥alues Count | |
Region Includes | US OR Canada 614 (3| And statement
Gender Includes v | Female 103z Iil block 1
Subtotal:
oR
Region Includes  w | Japan 140 |i| And statement
Gender Includes » | Male 1413 |g| block 2
Using Trigger Manager

Trigger Manager allows you to search for existing Trigger Buckets and to create new ones.

Finding an Insight Trigger

To find a specific Insight Trigger, fill in one or more fields in the Filter By area and click Search.

i

Trigger List

Insight Trigger Manager

Search

From:
To:

Drop Days: Sunday Monday Tuesday Wednesday Thursday Friday =

Trigger Name: | |

Cell Name: | |

cell 1D: | |

Status:

[ Search ] [ Trigger Buckets ]

Trigger Bucket Campaign Mailing Cell Start Date End Date Drop Days
DTS Perm  Insight Test Insight
Trigger

Abandoned Cart Campaign Test Maili Trigger for 06/08/2008 08/06/2009 M,Tu,W,Th,F
03.17.2008 AN =ik Jobs

sz = Cell Name  10/06/2008 12/31/2030 Su,M,Tu,W,Th,F,Sa

Gold Peak . ;
campaign triggers
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Field Description
Trigger Active Date These date fields specify the beginning and end of the range of
From days that include the Last Run Dates of the triggers you want to
To find.
Trigger Name Specify all or part of a name of the trigger to find. For example,
specify "trigger" to find This_Trigger and trigger_A.
Mailing Name Specify the name of the Campaign Builder mailing to narrow the
search to that mailing.
Cell Name Specify the name of the trigger cell to find or a substring. For
example, specify "trigger" to find This_Trigger and Trigger_A.
Cell ID Specify the cell ID.
Drop Days Click the check boxes to find triggers that have at least one Drop

Day within the specified set of days. For example, to find triggers
whose Drop Days include Wednesday or Thursday, select only
those days. To find triggers whose Last Run Date occurs only on
weekdays, deselect Sunday and Saturday.

Status Specify the status of the triggers to find. The status of a cell is
specified in the cell's Execute Trigger (on page 120) tab.

Search Executes the search and refreshes the result set.

Trigger Buckets Creates a new trigger bucket as explained in Creating a Trigger

Bucket (on page 112).

Editing Triggers and Getting eReports
On the right-hand side of the trigger result set, there are links for Edit and eReports.

Trigger Bucket Campalgn  Mailing  cell Start Date End Date  Drop Days %:‘ Status State nl R
Inzighs Tast Irsight
abardoned Ca Campaign  1DI0T Trogg 0E/00/2005 DE/0S/Z00% L, Tu, W, Th,F 10:00 Active WIP Eit | gReports
0z17.2008 | °F

N Art rast i, P P — EE— - o | 11/02/2008 S
Gokd Peak A dign oo . CellName  L0/DE/2003 12/31/2090 SuMTuWThFSa 17:00 Active wWIP (3702 Edit | sZmports
. QA Ao g ga D22 RS PO i hetive nLip DE/17/2009 N
haste s o 02/17/2009 0L/22/2008 Tu 15:00 active vaLD THT Lsit | sfeports

/

/
Edit |

eReports

Editing a Trigger

To edit a trigger:

1 Go to the Trigger List.

2 Click Edit for the Insight Trigger cell you want to edit.

You can then modify the Insight Trigger cell in Campaign Builder. See Creating a Triggered Cell
(on page 117) and the Create Cells within a Mailing (on page 31) section of the Campaign Builder
7.0 User's Guide for more information.
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Getting eReports on a Trigger

To view reports about a Trigger in eReports:
1 Go to the Trigger List.
2 Click eReports for the Insight Trigger cell you want to report on.
eReports displays the Insight Trigger data.
Insight Trigger metrics are grouped by month in eReports.
3 Select a report type of Mailing / Audience to see the results for each trigger run.

See the Introducing eReports and related documentation for more information.

Insight Trigger Examples

One-Time-Only Message

This is a simple example of how to avoid e-mailing the same recipient more than once when new
recipients are being added to the audience on a regular basis. In other words, it is a one-time-only
mailing. A typical use case for this type of trigger is a "Welcome" message for newly registered
members. (Follow-up messages would come from a different triggered cell.)
1 Create the Trigger Bucket

a) Start Trigger Manager.

b) Create the following Insight Trigger bucket:

¥ i1

* required field

Name:™ |[Welcome
Insight Trigger Range Bucket From To
Rollover Range:* o 0 9499

[ Save ]

2 Create the Insight Builder query
a) Start Insight Builder.
b) Create the query.
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You create the query for the message using an audience list and the All range. The EXCLUDES
operator causes the first message to be sent immediately and prevents it from being sent
more than once.

Query Builder Window

Field Operation Selected Field Yalues Count
Multi-Use Aud Includes »* | mail to e-dialog a0 || AND
Welcorme Excludes @ » | Al 119 &

3 Specify the Insight Audience
a) Start Campaign Builder.
b) Create or edit the cell.
c) In the triggered cell's Insight Audience tab, select the Welcome query.

IIlEigSEBEI;I.:LdSEE First Message Query [0] i Heleome [0] i
Second Message Query [0] -
Third Message Query [0] [L]
(] (=]
() ([~
(¢4
L L

[ Refresh ] [ In5ightBui|der]

4  Execute the trigger
a) In Campaign Builder, go to the Execute Trigger Tab
b) Select Welcome as the Trigger Bucket.

Chronology

The following illustrates how the Insight Trigger bucket changes over the course of time:

Day | Status Existing recipients | New recipients | Total recipients
to whom in Trigger Bucket

e-mail is sent

Your Insight Trigger | 0
bucket contains
only the All field
and is initially
empty

0 The trigger runs; 1000 1000 1000
the query finds that
1000 recipients
have signed up
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1 The trigger runs; 1000 300 1300
the query finds that
300 new recipients
have signed up

2 The trigger runs; 1300 200 1500
the query finds 200
new recipients have
signed up

The cycle continues until 999 days have passed or the triggered cell terminates when the End Date
specified in the Execute Trigger tab (on page 120) is reached.

Sequence of Messages

This is an example of how to send a sequence of three messages consisting of three Insight Trigger
cells.

1 The first message goes out whenever a new recipient is added to the audience list.

2 The second message goes out 30 days after the first message to any recipient who has not
opened the first message.

3 The third message goes out 30 days after the second message to any recipient who has not
opened the second message.

Each Insight Trigger cell:
Has its own Trigger Bucket
Uses a query that builds an audience based on the previous cell's Trigger Bucket

Continues to execute until 999 days have passed or the End Date specified in the Execute Trigger
Tab (on page 120) is reached

First Message

1 Create the Trigger Bucket
a) Start Trigger Manager.
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b) Create the following Insight Trigger bucket:

¥ i1

* required field

Name:™ | First Message
Insight Trigger Range Bucket From To
Rollover Range:* o 0 g9
First Mezzage 30+ 30 559

[ Save ]

A recipient moving into the First Message 30+ range is the event that sends the second message.
Create the Insight Builder query
a) Start Insight Builder.
b) Create the query.
You create the query for the first message using only the target audience and the All range.

Query Builder Window

Field Operation Selected Field Yalues Count
Multi-Uze Aud Includes | » | rmail to e-dialog &0 |5 AND
First Message Excludes @ » | Al 0|5

§ The INCLUDES field is the initial target audience.
§ The EXCLUDES field prevents the message from being sent to a recipient more than once.

Specify the Insight Audience

a) Start Campaign Builder.

b) Create or edit the cell.

c) In the triggered cell's Insight Audience tab, select the First Message Query.

InsightBuilder ~ ~
Queries * Second Message Query [0] [T%) First Message Query ]
Third Message Query [0]
Welcome [0] (b )
() (&
(b»] ([~
(]
.V. Wt

[ Refresh ] [ In5ightBui|der]
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4 Execute the trigger
In the Execute Trigger tab, select the First Message Trigger Bucket.

Second Message

1 Create the Trigger Bucket
a) Start Trigger Manager.
b) Create the following Insight Trigger bucket:

¥

L%

* required field

Name:™ |Second Message
Insight Trigger Range Bucket From To
Rollover Range:* |4 0 999
Second Message 30+ 30 559

[ Save ]

r

A recipient moving into the 2nd Message 30+ range is the event that sends the third message.
2 Create the Insight Builder query
a) Start Insight Builder.
b) Create the query.
The query for the Second Message is based on the 1st Message 30+ rollover range from the First
Message trigger bucket.
The First Message query must execute once (creating Campaign Results) before you can create
the Second Message query.

Query Builder Windowr

Field Operation Selected Field Yalues Count
First Message Includes ¥ | | First Message 30+ u] .E. AMD
Carmpaign Results Excludes w» |  Opened First Message u] .E.
Second Message Excludes v | Al o (3

The INCLUDES operator causes the second message to be sent to recipients of the first
message after 30 days have passed.

The first EXCLUDES operator prevents the message from being sent to recipients who opened
the first message at any point in time.

The second EXCLUDES operator prevents the message from being sent to any recipient more
than once.

3 Specify the Insight Audience
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a) Start Campaign Builder.
b) Create or edit the cell.
c) In the triggered cell's Insight Audience tab, select the Second Message Query.

InsightBuilder i ~ ~
Queries * Firat Message Query [0] Second Message fuery |
Third Message Query [0]
Welcome [0] (b )
KD (&
() L
([¢d]
V. Wt

[ Refresh ] [ In5ightBui|der]

4 Execute the trigger
In the cell Execute Trigger tab, select the Second Message Trigger Bucket.

Note: There will be nothing for this trigger cell to do until 30 days after the First Message is sent
for the first time. Thus, you can schedule it to start 30 days later.

Third Message

1 Create the Trigger Bucket
a) Start Trigger Manager.
b) Create the following Insight Trigger bucket:

¥ i1

* required field

Name:™ |Third Message
Insight Trigger Range Bucket From To
Rollover Range:* |4 0 999

[ Save ]

L% r

This trigger bucket is identical to the trigger bucket used in the One-Time-Only Message (on page
126). No range buckets other than All are required because there is no fourth message to use
them.

2 Create the Insight Builder query
a) Start Insight Builder.
b) Create the query.

-131 -



Campaign Builder 7.0 User's Guide

The query for the Third Message is based on the Second Message 30+ range from the Second
Message trigger bucket.

The Second Message query must execute once (creating Campaign Results) before you can
create the Third Message query.

Query Builder Windowr

Field Operation Selected Field Yalues Count
Second Message Includes * | 2nd Meszage 30+ u] .E. AMD
Carmpaign Results Excludes » | Operned 2Znd Message u] .E.
Third Mazsage Excludes w | | Al o

§ The INCLUDES field causes the third message to be sent to recipients of the second message
after 30 days have passed.

§ The first EXCLUDES field prevents the third message from being sent to recipients who
opened the second message.

§ The second EXCLUDES field prevents the third message from being sent to any recipient more
than once.

3 Specify the Insight Audience
a) Start Campaign Builder.
b) Create or edit the cell.
c) In the triggered cell's Insight Audience tab, select the Third Message Query.

InsightBuilder ~

Queries * First Message Query [0] Third Message [uery A
Second Message Query [0] -
Welcome [0] [L]
O =
(2] (==
€7D
b b

[ Refresh ] [ In5ightBui|der]

4  Execute the trigger
In the cell Execute Trigger tab, select the Third Message Trigger Bucket.

There will be nothing for this trigger cell to do until 30 days after the Second Message is sent for
the first time. Thus, you can schedule it to start 30 days later.

Chronology

Chronology

The following illustrates how the Insight Trigger bucket changes over the course of time:

Day | Action 1st Message 2nd Message 3rd Message
All 30+ All 30+ All
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All buckets are 0 0 0 0
empty

0 1st Message 0 0 0 0
Trigger runs
1000 new recipients | 0 0 0 0
identified
1000 added to 1st 1000 0 0 0
Message All Bucket
1st e-mail sent to 1000 0 0 0
1000

1 1st Message 0 0 0 0
Trigger runs
300 new recipients | 1000 0 0 0
identified
300 added to 1st 1300 0 0 0
Message All Bucket
1st e-mail send to 1300 0 0 0
300

2-29 | No new recipients 1300 0 0 0
are identified

30 1st Message 1300 0 0 0
Trigger runs (1000)
1000 move to 1st 1300 1000 0 0
30+ range
2nd Message 1300 1000 0 0
Trigger runs
400 did not open 1300 1000 0 0
1st message (400)
400 added to 2nd 1300 1000 400 0
Message All Bucket
2nd e-mail sent to 1300 1000 400 0
400

31 1st Message 1300 1000 400 0
Trigger runs (300)
300 move to 1st 1300 1300 400 0
30+ range
2nd Message 1300 1300 400 0
Trigger runs
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150 1st 30+ did not | 1300 1300 400 0 0
open 1st message (150)
150 added to 2nd 1300 1300 550 0 0
Message All Bucket
2nd e-mail sent to 1300 1300 550 0 0
150
32 - | No new recipients 1300 1300 550 0 0
59 are identified.
60 1st Message 1300 1300 550 0 0

Trigger runs (
nothing happens).

2nd Message 1300 1300 550 0 0
Trigger runs.

(400)
400 move into 2nd 1300 1300 550 400 0
Message 30+
range.
3rd Message 1300 1300 550 400 0
Trigger runs.
65 did not read 2nd | 1300 1300 550 400 0
e-mail (65)
65 added to Third 1300 1300 550 400 65
Message All Bucket
3rd e-mail send to 1300 1300 550 40 65
65

The cycle continues for each triggered cell until 999 days have passed or the cell terminates when the
End Date specified in the Execute Trigger tab (on page 120) is reached.
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Repeating a Quick Test.......ccovemmmrrriiiniciimrrre e 147
About Quick Test

e-Dialog Quick Test™ provides the means to quickly and easily test audience response to a cell by
sending several different test versions of the cell to sample audience lists taken from the full cell
audience. A test version of a cell consists of a set of special quick test symbols (strings and/or
content objects). These quick test symbols are very similar to Case symbols. The difference is that a
quick test symbol's value depends on the test version, rather than a data column value.

You can use any number of quick test symbols anywhere in the cell that ordinary symbols can be
used. For example, you can test the subject line, parts of the cell content, or the full cell content.

When you have enough quick test results to choose the winning version of the cell, you mail that
version to the remainder of the full audience, knowing that you have sent the most relevant,
actionable message possible, maximizing your e-mail marketing revenue. This process is sometimes
called quick relevancy testing.

Quick Test Process Overview

Quick Test does not have a graphical user interface of its own. The process of setting up a Quick Test
involves creating a special mailing, a special cell and affects four of the cell tabs in Campaign Builder:

. (AddAmMating)
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For reporting purposes, e-Dialog recommends that you create a separate mailing to contain each
Quick Test cell.

( AddAcen ]
Create a new Quick Test cell.

In the Configuration Tab:

a) Activate Quick Test.

b) Specify the number of test versions to send.

c) Specify the size of the total test audience as a percentage of the full cell audience.
Complete instructions are provided in Configuring a Quick Test Cell (on page 137).

In the Symbols Tab:

a) Create one or more Quick Test Content and Quick Test String symbols.

b) For each symbol, define the rules to apply for each version of the test.
Complete instructions are provided in Creating Quick Test Symbols (on page 138).

In the Proof Tab
a) Create your sample data file as usual.

b) When you send one-up proofs and Iproofs, choose which versions of the test to send to each
sample file proofreader.

Complete instructions are provided in Proofing a Quick Test (on page 139).

In the Execute Tab:

a) Start the Quick Test (mail the test cells).

b) Use Pulse Reports to monitor the test.

c) Wait for the test to complete.

d) When you have chosen a winner, select that version of the cell.

e) Send the winning version to the remaining audience.

Complete instructions are provided in Executing a Quick Test (on page 141).

How Quick Test Works
When you start a Quick Test, Campaign Builder:

1

a b~ WDN

Creates a clone of the Quick Test cell for each test version.

Builds a sample data file for each clone.

Mails the clones.

When you choose the winning version, creates a final clone of the Quick Test cell.
Mails the final clone to the remainder of the audience.
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Enabling Quick Test

Quick Test is not enabled for any user by default. To determine whether or not it is enabled for your
user account, look for the Quick Test check box on the Cell Configuration Tab in Campaign Builder.

If have sufficient permission to enable applications, change the value of the Campaign Builder
CANUSEQUICKTEST permission to Yes. See User Account Security Profiles in Introducing Precision
Central 7.0.

Otherwise, contact your local administrator or the e-Dialog Account Team about enabling Quick Test.

Administration ] Redirect Expiration Default fes
u Feedar Risk Default Tes
“Campaign Builder
f | adrinistrator Default chaice
Carmpaign Builder (0ld
RH fold) [ JUDFL select Default Ho
SMS u Log Colurmns Walue Default
Contant Direcor u UDF3 Permissions Default
csl | web Analytics Default Default
- CAMUSEQUICKTEST Default hi
Data Director = | 2 il =

Note: Quick Test is not supported in Campaign Builder 6. If you open a Quick Test cell, Campaign
Builder 6 returns the message "This cell is only supported under Precision Central 7.0'". Press OK to
return to the campaign list.

Configuring a Quick Test Cell

To configure a quick test cell:

1 Create a new mailing to contain a Quick Test cell. This step is optional but recommended for
reporting purposes.

( Add A Mailing ]
2 Create a new cell.
( AddAcen ]

This cell is called the Quick Test master cell and is differentiated from other cells in lists by a
special icon:

d
q
oom
3 Fill in the Configuration tab.
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4 In Advanced Settings, check Activate Quick Test:

Bediect 008 * [manar =

‘-'U"""'I"::: [P Saincted =]
™ Pemasient Coolos
T Both Pernetew snd Samean Cockes
™ Target Dorasn Coolos
trrer  progoifessmoie oo
Hotdicstion ©
P e e et e L]
(2 L R T pr——
Hodili slian -
11ty mind sl i i el B
Metnr Guews *  [Fosseed =]
Fender Bink * [ ]

U Bedirent i
Lmgr i -
e e e are

[T [Ty e — __]

e e

== =

.

Wb Arabyfios

P -
o M Quick Test activate Quick Test
i B W

Mumber of Versions
[3 =]

&F'lple Size (%)

5

5 Specify the number of versions to test. This number applies to all quick test symbols within the
cell and represents the number of possible values for each symbol controlled by the quick test.

6 Specify the size of the test audience as a percentage of the full audience (1 to 99). Each version is
sent to an equal share of the test audience.

For example, suppose that your sample size is 5% of 100,000 = 5,000 recipients. With three test
versions, each version goes 1.67% of 100,000 = 1667 recipients. (Fractional recipients are rounded
off.)

Best Practices: A test audience should include at least 10,000 recipients when basing your test
results on metrics such as open rate and click rate. Use a larger test audience when using
relatively infrequent metrics such as conversions and unsubscribes.

Creating Quick Test Symbols

Quick Test symbols are very similar to Case symbols in that they have multiple string and/or content
object values. The value used for any recipient depends on the Quick Test version number rather than
a data column.

A Quick Test symbol has no default value because the version number is limited to the specified
range. Thus, Quick Test symbols always have a blank Default column in the symbols tab.

To create quick test symbols:
1 Click the symbols tab.
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2 Within the Quick Test cell, create one or more symbols of data type Quick Test Content and/or
Quick Test String.

S T T S T

SUBIECTLINE Quick Test String M EDIT RULE

Content Case
Add Symbol

Content Constant
Custom

Data Column

Join

Quick Test Content
fQuick Test String
String Case
String Constant

There is no limit to the number of Quick Test symbols that you can use in a cell.

(save) (Gonecan) |

Symbol |Data Type |Based Oon |Default |Rules |A|:I:ions
EQCID Intrinsic

FIRSTNAME | Data Column he | | FIRSTNAME v| [ |

FTFLINK Intrinsic

HOSTEDLINK Intrinsic

OFFER1 EDIT RULE
OFFER2 EDIT RULE
OFFER3 EDIT RULE
OFFER4 EDIT RULE
SAVINGS [Data coturnn v| | [cusToMERTYPE v | |
SIDEBAROFFER i ?S;i?; |

UNSUBLINK Intrinsic

3 For any one Quick Test symbol, click EDIT RULE. As is the case in Case symbols, this step can
set the values for all Quick Test symbols and is only necessary once.

4 The Edit Rule panel is a matrix. The first column is the Quick Test version number. (The number of

test versions is defined in the Configuration tab.)

The second and subsequent columns are Quick Test symbol names. Set the string or content
object value for each symbol for each version of the Quick Test.

Edit Rule

When TESTVERSION is | OFFER1 ‘ OFFER2 ‘ OFFER3 | OFFER4

1 Demo - Home Electronics - BlackBerry Demo - Coupon - Reward - 10% Demo - Coupon - §25 off §125 Purchase Demo - Home Electronics - Laptop
2 Demo - Home Electronics - HDTV. Demo - Home Electronics - BlackBerry Demo - Home Electronics - Laptop Demo - Mens Apparel - Pants
Demo - Home Electronics - Printer Demo - Home Electronics - HDTV Demo - Home Electronics - BlackBerry. Demo - Womens Acc - Gloves

3

If you know the identifier number of a content object, for example _#337776620__, you can use

that number in a Quick Test String symbol. Otherwise, use a Quick Test Content symbol and click

the content object icon to select a content object from the Content Library.
5 Click Save.
6 When finished, click Back.

One-Up Proofing a Quick Test

Created a sample data file in the usual way but do not filter the sample set based on the value of a
quick test symbols. You can then create a one-up proof of a quick test cell:
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1 Click the Proof tab.

2 Build a sample file as you normally would.
(Buitd Sample )
3 Click the name of the sample file.
Data / Sample File

DEMO EXPORT 1325582 3314565 04092009 143445.tet.sample

Data File: C
Sample File:

4 Choose a row and click Preview.

(Add To LProofGrowp ] [1 T [ H ¥] M Proof Group

[ Send this email | to (Just One) : | |

[ Display Quick Test Version ]

From Technical Publications =techpubs@e-dialog.com=
To userSi@example.com

Subject [l proof|M] Symbols Demonstration

5 Choose the test version to send. The default is version one.

Version 2 |#

6 Click Display Quick Test Version.

[ Display Quick Test Version ]
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7 Examine the page with all Quick Test symbols set to the selected version.

AONeWCO FREE shipping Siaaers oo
Welcome Ororo!

Thank you for signing up! The great deals in your inbox start now!

Take off your first order!

SAVE $300 SAVE $150 Catalog Specials

Sharp AQUOS 327 Claz= 1080p BlackBerry Curve 8330 Titanium
Flat-Panel LCD HOTW

Did vou get your latest

catalog in the mail th 7 We
have 100’z of new arrivalz from top
brands in our latest catalog.

Nonewr 5449.99
Reg. $599.99 Don't mizs out on the great deals...
frnru the latest fashions to the hottest

electroni here's =omething to

Nows $749.99
Reg. §1,049.99

= Order now

SAVE $150 SAVE $5

Sony VAID Laptop with Merona®
Intel® Centrino® Processor Technology Dress Pants

/

== SHOP ONLINE NOWW!

Nowr 564990 Nower $19.99
Reg. $799.99 Reg. 524.99

== Order now == Order now

% Browse all Newco products

Shop @ Heweo: [ Criine &t Hewco.com &) can1-sms-256-TRET B Find & Neweo Store

M A

8 The rest of the proofing process is the same process that you would use for a standard cell
except that the number of rows selected for each Lproof Group is multiplied by the number of
quick test versions when the proofs are mailed.

Executing a Quick Test

To send a quick test mailing:
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1 Click the Execute tab.

L 4

The Execute tab shows the percent of the total audience that will receive each version of the quick
test. As planned in the example, each test version is sent to four percent of the audience.

Thiz Quick Test is ready to be scheduled for launch on the date and time specified.

Percent of Audience

1 4.00%
2 4.00%
3 4.00%

[apr v|[9 (v][2009 »]|[05 [:[46 |[pm »|FE]

US/Eastern

2 Select the date and time to start the Quick Test.
3 Click Ok to launch to send the test versions of the cell at the designated time.

4  Click Execute.

Campaign Builder returns you to the Mailing Setup screen and displays a "Quick Test Processing"
status message next to the master cell. This indicates that the e-mail engine is configuring test
cells, splitting the export file, and/or building file samples for the newly created cells.

Cell 1D Status Drop Date (LS/Eastern)
Doc Test 01 08 1614 E:gg:;‘f;; Mar 6, 2009 4:36 PM
Wersion 1: Doc Test 01 1631 Setup Mar 6, 2009 4:38 PM
Wersion 2 Doc Test 01 1632 Setup Mar 6, 2009 4:36 FM
Wersion 3: Doc Test 01 1633 Setup Mar 6, 2009 4:36 FM

As the test runs, you receive the same e-mail notifications sent by a standard cell except that each
test version sends its own notifications as if it were a separate cell.
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5 When the initial Quick Test has finished (all test versions have mailed), you will receive the e-mail
notification shown below.

dialog®  Quick Test

Quick Test Phase 1 Completed

Cell 1D:1325582

The inital test has been completed successfully and the test cells have been scheduled to
mail. You may select the final version for the remainder of the audience when yvou are

ready.

e-Dialog, Inc.

Boston | London | New York | Seattle

6 The master cell status message changes to "Phase 1 Complete." This indicates that the Quick
Test is ready to send the chosen version to the remainder of the audience.

Cell 1D Status Drop Date (LS/Eastern)
Ll Fhase 1 .
Doc Test 01 doa 1614 Complete Mar 6, 2009 4:36 PM
Version 1: Doc Test 01 1631 Mailing Mar 6, 2009 4:36 PM
Version 2: Doc Test 01 1632 Mailing Mar 6, 2009 4:36 PM
Version 3: Doc Test 01 1633 Mailing Mar &6, 2009 4:36 PM
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7 Use Pulse Reports or eReports to monitor the test results. You control the length of the test and
the criteria for choosing the "winning" version.

Pulse Reports
r\ —Clic ks
, S Conearsions

N
/
l/

Keep in mind that eReports data is updated every 24 hours.

eReports
Opens . . . Total Unigque Total
(HTHML Only) SIE L L liem Ltallis Conversions Conversions | Revenue
175,225 50,342 53,579 1,117 732 717 57,407
51,585 19,253 16,937 184 366 357 27,990
31,459 11,315 9,905 269 224 219 18,187
52,181 30,274 26,737 664 142 141 11,239

8 When you are ready to choose the "winning" version, edit the master cell and return to the
Execute tab.

This Quick Test has been processed. Please select which version you would like to use for the remaining audience.

Version:

tern
I~ Ok to Launch

9 Use the drop-down control to select the "winning" version to send to the remainder of the
audience.

10 Select the date and time to mail the cell.
11 Click Ok to launch to send the test versions of the cell at the designated time.
12 Click Execute.
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Campaign Builder returns you to the Mailing Setup screen and displays a "Quick Test Processing"
status message next to the master cell.

Cell ID Status Drop Date (US/Eastern)
Doc Test 01 &aw 1614 E:gg:;‘f;; Mar &, 2009 4:59 PM
Final-Yersion 2: Doc Test 01 1642 Setup Mar 6, 2009 4:59 PM
Version 1: Doc Test 01 1631 Mailed Mar 6, 2009 4:36 PM
Version 2: Doc Test 01 1632 Mailed Mar 6, 2009 4:36 PM
Wersion 3: Doc Test 01 1633 Mailed Mar 6, 2009 4:36 PM

13 When the Quick Test has finished mailing the winning version, you receive an e-mail notification
indicating that final processing is complete.

dialog®  Quick Test

Final Processing Complete

Cell 101325925

Your final cell has been successfully created, configured, and scheduled to mail.

14 The status of the master cell changes to "Quick Test Finished." The status of the "winning"
version (clone) changes from Setup to Mailing to Mailed.

The Quick Test is now complete. You can use Pulse Reports or eReports to observe the results.
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Repeating a Quick Test
You cannot modify a Quick Test cell after it has been executed.

To repeat a Quick Test:
1 Clone the mailing containing the Quick Test cell.
This step is optional but recommended.
2 Delete all cells except the master cell.
3 Clone the "master’ cell and proceed as described in Configuring a Quick Test Cell (on page 137).
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Migrating to Campaign Builder 7

In This Chapter

Migrating Permissions to Campaign Builder 7...............
Migrating Mailings to Campaign Builder 7 ............cccuuees
Migrating Content to Campaign Builder 7.............cc...cc..

Migrating Permissions to Campaign Builder 7

The features of Campaign Builder that are visible depend on the permissions assigned to individual

users. e-Dialog sets these permissions.

When a customer migrates to Campaign Builder 7 from Campaign Builder 5, some permissions can be
migrated automatically. The following table lists the permissions in Campaign Builder 5 and the

corresponding permissions in Campaign Builder 7.

This permission in Campaign Builder 5...

Is equivalent to this permission in Campaign
Builder 7...

ACTIONS > send_mail

Execute > Send Mail

AUDIENCE > audience_permissions

Audience > Audience Permissions

AUDIENCE > audience_sudoselect

Audience > Audience Superuser

AUDIENCE > suppresslist_permissions

Audience > Suppression Permissions

MAILINGCONFIG > deliverability_monitoring_select

Configuration > Deliverability Monitoring Select

MAILINGCONFIG > deliverability_monitoring_default

Configuration > Deliverability Monitoring Default

MAILINGCONFIG > detect_expires

Configuration > Detect Expires

MAILINGCONFIG > feederRiskView

Configuration > Feeder Risk

MAILINGCONFIG > feederRisk

Configuration > Feeder Risk Value

MAILINGCONFIG > priority_view

Configuration > Priority

MAILINGCONFIG > priority_default

Configuration > Priority Value

MAILINGCONFIG > optionalHeaders

Configuration > Optional Headers Value

MAILINGCONFIG > url_expires_select

Configuration > Redirect Expiration

MAILINGCONFIG > url_expires

Configuration > Redirect Expiration Value

MAILINGCONFIG > showMeterqueue

Configuration > Show Meter Queue

MAILINGCONFIG > unsub_dns

Configuration > Unsub DNS

MAILILNGCONFIG > redirect_dns

Configuration > Redirect DNS

MAILINGCONFIG > ftf_permissions

Configuration > FTF Permissions
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In addition to the permissions listed in the previous table, there are Campaign Builder 5 permissions
that do not have a corresponding Campaign Builder 7 permission. Similarly, there are Campaign
Builder 7 permissions for which there is no corresponding Campaign Builder 5 permission. In addition
to migrating permissions automatically, you may need to specifically set some permissions.

You can determine whether to migrate the permissions automatically, whether to let the client migrate
mailings, and set other permissions either using Precision Central 7 or CMS.

Using Precision Central 7

To set permissions using Precision Central 7:

1 Log in to Precision Central.

2 Select Administration > User Management.

3 Select the client for whom you want to set permissions.

Logout | User Profile [T'l

dialug' Chant /7 affilizte: DEMO Clienl  User: ana

Campasgn Management | Utlities Data | Reporting  Custom | Administration  Tools | DEESeleReliigy ~]

DEMO Client vl

4 Select the name of a user whose permissions you want to migrate to Campaign Builder 7.
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5 Click Edit User.

User Management > DS

General Cliemts Applications Audience Lists Suppression Lists | Advanced

Yiew and configure all application permissions. Click the Yalue to change the permission.

|R.n\rurt

Adrinistration Kay | Source | m
7. Carnpaign Builder ¥ [ Audience =
CMS |TDCnnE|guration |B
Cantent Directar ___'| Adrninistrator Default chiaice
Drabs Directar _] “an Migrate @ld Mailings Default 9
e-Reports _) CANUSEQUICKTEST Dafault Mo .
Help _ | Tima Zena Default US (Eastarn]
Image Management _.IC&" Configuration Super User Uszer N
Imsight Builder ___'| Deiverability Monitoring Default | Default b
Precision Central _] Deliversbility Monitoring Select | Default Mo
_| Detect Expiras Default 30
_] Display Wab Analytics Default off
_| Feader Risk Cafault e
_| Feader Rizk value Default low
:' FTF Permizsions Dafault
_ Inherit CBS Preferences Default 10.
_| Leg Columns Dafault Mo
_JLog Columns Value Default
L] Mailbesx DHE Cefault
___'| Cptional Headers Cefault Mo
._'] Gptional Headers Walue Default =

11. | e oyl

Click the Advanced tab.
Select Campaign Builder.
Select Configuration.

To migrate old mailings, in the Can Migrate Old Mailings row, click No in the Value column and
select Yes.

10 To inherit Campaign Builder 5 preferences, in the Inherit CB5 Preferences row, click No in the
Value column and select Yes.

11 Click Save.

© 00 N O
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Using CMS

To set permissions using CMS:
1 Loginto CMS.
2 Select Applications > Client Management.

-maorn | lap ®Imo; She ='|=":I e

i lmliﬂrl_.l

| Options |
|antioe W]
iV ear B e TG Dlemie) - AT

}ﬂmllmm.'llxull I.ll_'lm

Applications | Options | Help | e-Dialog Site Guide

Client/User Administration

DEMO Client

308 ugers found for DEMO Client(s) client.

|Ilsernﬂme ||Ilame ||'Clierrt Hame”llserll) ||A1:rhm |
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4 For a customer or user for whom you want to set the permissions, select Edit Prefs

® Applications | Options | Help | e-Dialog Site Guide
dialog*

Client/User Administration

Clients | Users

| DEMO Client

308 userz found for DEMO Client(s) client.
|I.Isername ||Hame

|client Name |[UseriD ||Action

5 Click APPLICATION and select CB6.

® Applications | Options | Help | e-Dialog Site Guide
dialog"

Client/User Administration

Clients | Users

DEMC Client

Editing user Mylserl
Default—Client—-User

APPLICATION
AAPRIORTIZATIONTOOL
ADMIN

CB

CHE —e
CMS
CONTENTDIRECTOR
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6 Select CONFIG.

dialog-

Clients | Users

Editing user alaskowski
Default—Client-User

APPLICATION CB&
AUDIENCE

CONFIG
CONTENT
EXECUTE
EXPORT

LINKS
MAILINGCONFIG
PROOF
SEARCH
SYMBOLS

7 To let the client migrate Campaign Builder 5 mailings, select Yes for canMigrateOldMailings.

8 To have the client inherit the user permissions they were assigned in Campaign Builder 5, click D
for inheritcb5prefs.

If you turn on inheriting permissions, but then the Campaign Builder 5 and Campaign Builder 7
permissions are not the same, the user inherits the Campaign Builder 5 permissions. For example,
if the user was allowed to send final e-mails in Campaign Builder 5, but you turn off the ability to
send final e-mails in Campaign Builder 7, the user is still allowed to send final e-mails because
Campaign Builder 5 preferences take precedence.

9 Set other permissions by doing the following:
a) Select CB7.
b) Select the section you want to work on.
c) For each permission, do one of the following:
§ Click D to use the default value.
§ Click C to use the client value.
§ Click U to specify a value for the user, and then enter or select a value.
User takes precedence over client; client takes precedence over the default.
10 Click Save.
11 Repeat steps 8 through 10 for each section in which you want to set or change permissions.
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If the Campaign Builder 5 MAILINGCONFIG > priority_default permission is set to "None
Selected," when you migrate to Campaign Builder 7, the Configuration > Priority Value permission
is set to 5.

After you allow migration to Campaign Builder 7 by setting the inheritcb5prefs=Yes, if the
Campaign Builder 5 TEMPLATES > ftf_permissions is set to Y or N, you cannot add a cell. To
avoid this issue, set Campaign Builder 5 TEMPLATES > ftf_permissions to be blank.

Migrating Mailings to Campaign Builder 7

When you migrate from Campaign Builder 5 or Content Management System to Campaign Builder 7,
the features of Campaign Builder 7 that are visible depend on the permissions assigned to individual
users. e-Dialog sets these permissions for you. When you migrate from Campaign Builder 5 to
Campaign Builder 7, the migration process assigns the equivalent Campaign Builder 7 permissions to
users. If you encounter issues related to the Campaign Builder 7 features that you can use, please
contact your e-Dialog Account Team.

Migrating mailings

To be able to use Campaign Builder 7 to modify or clone mailings created using either Campaign
Builder 5 or Content Management System, you migrate them to Campaign Builder 7. When you
migrate to Campaign Builder 7, either your e-Dialog Account Team can perform the migration of
mailings for you or you can do it yourself.

Migrating a mailing to Campaign Builder 7 is not reversible. When you have migrated a mailing to
Campaign Builder 7, you cannot work with it in Campaign Builder 5 or Content Management System.

Because of this, before migrating a mailing to Campaign Builder 7, e-Dialog suggests that you clone
the existing mailing in either Campaign Builder 5 or Content Management System, whichever
application you use to manage and create mailings. Then, when you migrate the mailing, if you need
to work with the mailing in Campaign Builder 5 or Content Management System, you can work with
the cloned version.
You cannot migrate a mailing that:

Has already been sent to customers

If any cell in the mailing has been sent, you cannot migrate the mailing to Campaign Builder 7.
Instead, you can clone the mailing, and then migrate the cloned mailing.

Is of cell type newf2f, rental, trigger, or insight trigger
Contains no cells
You do not have to migrate all your mailings to Campaign Builder 7 at once.

To migrate a mailing to Campaign Builder 7:

1 In Campaign Builder 5 or Content Management System, identify the mailings you want to migrate
to Campaign Builder 7.

2 Clone the mailings you want to migrate.

3 Determine in which campaign(s) in Campaign Builder 7 you want to put the mailings you are
migrating.
4  Start Campaign Builder 7.
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When the Campaign List page appears, click Migrate Old Mailings.

For each mailing you want to migrate to Campaign Builder 7, click Convert from CB5 or Convert
from CMS, depending on the button that appears for that mailing.

Campaign Builder 5 mailings that were cloned do not list values in the Added By or Status
columns. Those values appear only after you have saved the mailing in Campaign Builder 7.

Select the campaign in which you want to put the mailing and click Go.

The migration process generally takes 2 to 5 seconds per cell. If you use dynamic publishing in a
cell, the migration process takes about 5 seconds. Thus, if your mailing contains twelve cells that
use dynamic publishing, the migration process might take about a minute.

Repeat steps 6 and 7 for each mailing you want to migrate.

When the migration process is complete, you should ensure that the migrated cells appear as
expected. Some of the areas to check include:

The mailing categories that appear in the Mailing Setup page in Campaign Builder 5 appear on the
Mailing List page in Campaign Builder 7

Mailings whose content is based on JOINs might not be migrated and might need to be updated
manually by a Campaign Developer

Links that appear as a pound sign (#) followed by numbers in Campaign Builder 7, appear
correctly in the proof e-mails. However, to edit the link, you locate the content object in which the
link appears, and then open that object in the Content Library.

A pound sign (#) in both the Format and Target fields represents an in-page link.

Migrating Content to Campaign Builder 7

If mailings that you have migrated to Campaign Builder 7 include content that also appears in mailings
that you have not yet migrated, you can work with the content in both Campaign Builder 7 Content
Library and Content Director. Any changes you make to the content in either application appears
when you work with the content in the other application. As a result, your content is always current,
no matter whether you are working in Campaign Builder 5, Content Management System, or
Campaign Builder 7. However, if you create new content using Campaign Builder 7 Content Library,
you cannot view or edit that content in CMS or Campaign Builder 5. The following table illustrates the
availability of content.

If content was created in... And modified in... You can access it in...

Campaign Builder 5 Campaign Builder 5 Campaign Builder 5

Campaign Builder 7

Campaign Builder 5 Campaign Builder 7 Campaign Builder 5

Campaign Builder 7

Campaign Builder 7 Campaign Builder 7 Campaign Builder 7 only
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